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You've never seen anything like this 


REVOLUTIONARY NEW STEEL, ELECTRICALLY-OPERATED 


‘PANEL'LIFT DOOR 


LIFTS AND LOWERS LIKE A VENETIAN BLIND! 











The LOWEST-PRICED, most durable 
automatic garage door ever designed 
for residential or industrial use! 








No other garage door can match the exclusive PANEL-LIFT 
DOOR for trouble-free performance or save so much space, money 
and installation time. 


Merely turn a key and the inter-connecting panels automatically 
glide up their separate channels into a unit only 10-inches deep, 
needing only minimum head room. This door can be installed inside 
or Outside the garage because it has no bulky counter-weights or 
overhead tracks. 


Having only 9 components secured by 4 bolts, PANEL-LIFT 
DOORS normally cost 50°7 less to buy and 66°% less to install and 
maintain than other electrically operated doors. They're unusually 
weather-tight to prevent heat loss in winter, and come equipped with 
an automatic locking device. Standard residential sizes in 20-gauge 
prime-coated steel and industrial sizes in 16—18-gauge. Any size to 
80 feet long available on special order. 


Investigate the dealer-profits in these amazing PANEL-LIFT 
DOORS. Write today for brochure and full details, without obliga- 
tion, to Dept. M-130. 





Residential 
Beauty at 
lowest Cost! 





Industrial 
Utility with 
Longest Life! 


PANEL‘ LIFT DOOR CORPORATION 
SUBSIDIARY OF STANDARD-TOCH INDUSTRIES, INC. 
1724 CHESTNUT ST., PHILADELPHIA 3, PA. 


(A few restricted wholesale distributorships are still available.) 
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new! HARVEY-HOMESHIELD HARDWARE 


Harvey-Homeshield Hardware introduces a new model “C” Slide-A- 
Fold set for doors up to 30 pounds. Model “C” Slide-A-Fold 2 or 

4 door set comes in an easy-to-handle Handy-Pak. Hardware 
completely concealed; door easily removed for painting; spring closer 
built in for positive closing action; hardware top mounted 

(no drilling required), doors do not have to be “handed” 


Circle No. 3 on Handy Cover Card 








PRODUCTS 


new! HOMESHIELD “PRIVACY PANELS” 


Here is the answer to a home owners’ need and desires. Homeshield 
aluminum Privacy Panels will enable families to entertain and 

relax in outdoor PRIVACY. Privacy Panels are ideal around Play Areas, 
Patios, Sun Areas, and Pools. They act as a perfect windbreaker 

or a HIDE-ALL for garbage cans or any distracting areas. 

Panel sections are 6 feet wide and 4, 5, or 6 feet high. 

The complete “package” is only 8 inches wide and 6 feet high for easy and 
convenient wholesaler and dealer stocking. Each package contains 8 
individual bonderized aluminum pre-painted baked enamel panels, 2 cross 
bars, end brackets, screws, and complete installation instructions. Mail 
Coupon today for the Introductory “Profit Package” Offer PW-100! 


new! HOMESHIELD “PATIO SCREEN PANELS” 


Homeshield Patio Panels are ideal for enclosing porches, breezeways, 
carports, or patios. Each panel is completely assembled. Multiple 

panels simply bolt together to form wall sections from 7’ to 50’ and over. 
The Screen frame is made from heavy gauge cold roll formed aluminum with 
white baked enamel bonderized finish. Complete units include 25” kick-plate 
which also features durable white roller coated, baked enamel bonderized 
finish. Screening is gunmetal color Fiberglas. Compact packaging makes 
stocking and handling easy and convenient for both wholesaler and dealer. 
Mail Coupon today for the Introductory “Profit Package” offer PS-200. 





attention distributors 
and dealers 


American Screen Products Co. is now 
setting up distribution for these excit- 
ing new home products! Don’t miss out 
on these “Profit Packages”! Write today! 


) HOMESHIELD 7 


fn HOME amd. YARDS 


American Screen Products Company Chatsworth, Ill. » State Rd. #24 


Please have your representative call on me momecce 
Please send me information on 

CD Patio Screen Panel Price list HS-42 and Introductory Profit Package Offer PS-200 
(CD Privacy Panel Price list HS-43 and Introductory Profit Package Offer PW-100 
(C Harvey-Hardware A.1.A. File No. 27 





Name: 











Address: 





City: 
0 Dealer 





0 Distributor 
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“DSC” means Dealer Sales Control, a phrase coined by this 
magazine to focus attention on the most profitable business 
methods used today by dealers and wholesalers. It is one of 
the permanent management principles which guide the edi- 
tors in reporting and interpreting industry trends. 
Controlling the sale at dealer level can stem from land con- 
trol, prefabing, financing, Home Center stores, strong retail 
advertising, installation services, sales of new homes or re- 
modeling packages to builders or consumers. 

DSC means product brands and specifications controlled by 
the dealer. 


Building Materials Merchandiser is published every other Monday by Vance 


Publishing Corp., 59 


E. Monroe St., Chicago 3, Ill. Subscriptions: one year, U. S 


and Canada, $5 (26 issues) $8 for two years, $10 for three years. Foreign $20 for 
one year. Single current copy, 50¢. Back copies $1 except Buying and Product 
Data File which is $2. Entered as second class matter October 2, 1946 at the 
Post Office at Chicago, Il., under the Act of March 13, 1879. Copyright © 1961 
by Vance Publishing Corp. 
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How to give your profits 


Offer your customers sash preglazed with Thermopane® 
insulating glass. Naturally it’s more profitable to sell than 
single-glazed sash. 

Sash especially designed for GlasSeal® Thermopane, like the 
double-hung window above, are now available. And so are all 
popular types... casement, awning, sliding . . . in many well- 
known brands made by sash manufacturers or millwork houses. 

Home buyers want Thermopane. Builders find that it’s a 
big selling feature—especially when they put it in all windows 
in their houses. So make sure when they order Thermopane, 
they get Thermopane and not just any double-glazed sash. 
Because, if you don’t, they can’t capitalize on this famous 
trade-mark. It’s inscribed right on the glass. 


® Made in U.S.A. 


only by 
INSULATING = ia Sa 
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Double-hung window by Caradco 








<n ~ oO > 
Os Me 
* Guaranteed by @ 


Good Housekeeping 
Sy ~ 


‘\ 
C74S apvearisto THE 


Quality you can put 
your finger on. 
THERMOPANE has 
earned the coveted 
Good Housekeeping 
Guaranty Seal. 
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TOLEDO 1, OHIO 
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THE EDITORS’ VIEWPOINT 


Yardstick for Product Selection 


EVERYBODY NOW IS AWARE that the demand for new 
homes isn’t going to set the building materials industry afire in 
1961. That makes new products of great importance, because 
creative merchandising of good new products can help to open up 
new demand. 

To help in your product selection, here are a few yardsticks 
which you can apply to the new lines offered this year: 


Store specialties. In hardware and related merchandise, go for 
QUALITY. The home handyman and do-it-yourself trade are in- 
creasingly aware that a cheap tool or similar product is usually a 
poor investment. 


There'll always be sales opportunity for low-end lines. But 
quality will get more acceptance now than ever before from con- 
sumers. 


Too many dealers with consumer stores fail to realize the im- 
portance of continually promoting new homeowner items. This is a 
good time to start sustained retail advertising, stressing values in 
quality hardware and building specialties. 


Prefinished materials. Factory-finished materials usually mean 
savings in on-site waste and faster site construction. Builders are 
more aware of these savings than ever before. The growth of mill- 
primed redwood siding and enameled aluminum siding proves the 
point. 


Prefinished materials also are “naturals” for prebuilt house pack- 
ages. And the advantage of easy installation for prefinished mate- 
rials makes them ideal for the do-it-yourself market. 


Specialized homes. The number of households headed by men in 
their late teens and early 20’s will increase by more than half a 
million in the next five years. The households headed by people of 
55 years or older will be growing by 1.9 million, according to a 
study by Burnham O. Campbell of the University of Illinois. 


For these people, garden apartments and other compact dwell- 
ings are sure to gain popularity. Any new product which fits into 
these specialized homes—such as compact kitchen equipment or 
prefabed closet walls—deserve attention. 

Outdoor living. Enclosed patios, fencing, barbecues, etc., are 
among the truly undersold markets for building materials dealers. 

In town after town, outside the western states, there’s not a 
single dealer consistently advertising to the “outdoor living” mod- 
ernization market. Any new product that fits this category should be 
a good bet for 1961. 


Ceilings and paneling. Although these two product lines are be- 
ing well promoted by dealers, their potential remains high in most 
areas. Whether for do-it-yourself or installed modernization serv- 
ices, these can be profitable lines for the coming year. 


—The Editors 





“Whether you build 
conventional... 
...or with 

COMPONENTS... 





_.. the dependable material 
to use Is 


SOUTHERN PINE” | 


SAYS DICK MESTAYER, Vice-President 
R. F. Mestayer Lumber Company 
New Orleans, Louisiana 


"More and more of my architect, builder and contractor cus- 
tomers insist upon SOUTHERN PINE. They know that quality 
Southern Pine offers greater strength, more versatility and 
real economy. The same |umber used for conventional con- 
struction is suitable for trusses, with no special grading re- 
Quired."’ 


The Federal Housing & Home Finance Agency says: ‘‘The 
greatest need to assure the efficient use of wood in res- 
idential framing is the establishment of a full-length, all- 
purpose grade with established working stresses for all 
loads to which wood is subjected... . bending, tension, com- 
pression, shear, etc. This grade should be independent of 
the size and length of the member and should include 1” 
boards for use in trusses and other light framing. This ideal 
grade is most nearly approached today in SOUTHERN PINE.” 
Southern Pine, with the identifying SPA Trade-Mark, offers 
these advantages: 
+ Proper seasoning before dressing ...essential for uniform 
size and strength. 
+ Uniform grading throughout the length of each piece, per- 
mitting cantilever, simple beam, continuous or tension- 
loading design. re 
+ Superior gripping power for all nails and other fastening . Write today for these free bulletins: 
devices. : : 


SOUTHERN PINE ASSOCIATION 


These high qualities that make Southern Pine the ideal stress- |. = POST OFFICE BOX 1170 
rated material forall structural uses, including components, are NEW ORLEANS 4, LOUISIANA 
yours when you insist upon grade-marked, SPA Trade -Marked m Please send the following technical bulletins: 
. © Stress Grade Guide © Trussed Rafter Data 
How to Specify Quality Southern Pine © SPA Buyers Guide 


SOUTHERN PINE = oe 


IT’S ORY... pre-shrunk—from the milis of Southern Pine Association. Firm Name 
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New Developments 
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HOTTEST DEVELOPMENT IN LOW-COST HOUSING opens up this market for building 
materials dealers. It's called the Institute for Essential 
Housing. Plan includes financing for shell packages as well 
as complete economy homes (not qualified for FHA-insured 
mortgages). See full details, page 22. 


NEW PRODUCTS GALORE FOR DEALERS. Probably more new items being introduced for 
light construction right now than at anytime in last half 
dozen years. The roundup of new products which starts on page 
34 this issue gives you a good sample. Many of these are not 
just new finishes or colors--but are truly new developments. 





There's more to come. For instance, a manufacturer of poly- 
ethylene film is ready to market an expanded polystyrene foam 
ceiling tile for lumber and building materials dealer dis- 








tribution. And a major glass maker is working on new pane 
sizes to tie-in with the prefab wall component trend. 








It may be time-consuming, but every retailer and wholesaler 
should have at least one executive keeping a constant eye on 
these new products. 


Proof that new products can stir up sales comes from the 
Masonite Corp., which launched a new exterior siding last 
September. After only four months, the new line now accounts 
for 40% of the firm's total siding production! 


WOOD PARTICLEBOARD HAS BEEN ACCEPTED BY FHA FOR FLOOR UNDERLAYMENT, 
touching off a new competitive scramble between plywood and 
particleboard producers for this market. 


Copies of the FHA bulletin on the floor underlayment can be 
obtained from National Particleboard Association, 912 Sheraton 
Building, 711 16th St., N.W., Washington 5, D.C. 


Not to be caught short, the Douglas Fir plywood people have 
already started a promotional campaign on behalf of their 
product for underlayment. They say: "Plywood is best because 
it has dimensional stability, does not tend to buckle under 
resilient finish floors as non-structural materials some- 
times do." 

















THE HIGH COST OF "MOVING UP" TO BIGGER AND BETTER HOMES is one cause of 
the housing decline for the past 18 months, according to former 
FHA commissioner, Julian H. Zimmerman, now president of the 





Turn page for continuation 
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NEW DEVELOPMENTS  ‘cesins on page 9) 


Lumbermen's Investment Corp. in Texas, who says: 
"The trade-in housing program still begs for solution and 
offers great potential for the new Administration to stimulate 


housing." 


During the last five years, about 70% of the families who 
bought the 5.9 million new houses already had a home, based 
on FHA statistics. As more people own homes, the problem of 
selling them new ones becomes increasingly difficult. 


You can look at the problem this way: Between 1940 and 1959 
the proportion of American families owning their own homes 
increased from 41% to 61%. However, the bulk of these "new 
owners" purchased their houses from 1940 to 1955. During the 
past five years the gain in home ownership has only edged up 
from 57% to the present 61% level. 


Population experts point out that the next substantial rise 
in new family formations will come around 1964 and 1965. 
That's when World War II babies will become home hunters. 
Meanwhile, in Washington, many housing people are prodding 
FHA to take more of a risk and stop regarding its mission 
as one of running a conservative insurance business. 


It is claimed that the FHA should become more venturesome in 
the minimum housing field in outlying areas and also less 
reluctant to go into urban renewal sections. 


But the idea of FHA taking greater risks doesn't jibe with 
other political pressures to reduce the FHA insurance premium 
which is at present 4% on single family dwelling. Some want 
it reduced to 4%. 



































PEOPLE ARE SAVING MONEY, putting it into commercial deposit accounts as 
well as savings and loans associations. 


But there's been a decline in mortgage repayments, which in 
previous years has counted for more than 22% of total new 


funds available for mortgages. 


In October, 1960, according to the United States Savings & 
Loan League, only 8% of total mortgage funds lent by savings 
institutions came from loan payoffs. 


This is one reason why there has not been a sizable reduction 
in mortgage interest rates, which usually results when there 
is an increase in savings. 


In fact, early this month savings and loan associations in 
some areas increased their interest rates to savers. 











WHILE MANY WOOD MANUFACTURERS SING THE BLUES, A FEW ARE WARBLING A MERRY 
TUNE. For instance, the Olympic Stained Products Co., Seattle. 
This firm had a 13% sales increase in 1960, compared to 1959. 


Why? John N. Anderson, general manager of Olympic, says a 
major reason for the increase was a program aimed at the re- 
tail dealer--aggressive promotions which picked up new dealers 
for the stain products and which will be augmented this year 
with new dealer sales aids. 


"We will open three new branch offices in 1961 and will add 
salesmen to keep up the increase," says Anderson. 
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FAST LOADING... FASTER UNLOADING 
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Arcadia Lumber Company, Arcadia, Calif., 
demonstrates bow Idea No. US-7 is work- 
ing to Acme Idea Man Paul Koenig. 





Since Arcadia Lumber Company started bundling orders with heavy-duty 

Acme Steel Strapping, they’ve cut loading time 20%, unloading time 60%! 
Orders are quickly bundled, then loaded by lift truck. At destination, 

the packaged load is simply rolled off the truck. Results: safer, neater 

deliveries with man-sized savings at both ends—the truck is on its way in 

minutes. In addition, tightly strapped loads discourage pilferage at job 

site— strengthen customer good will even more. te ee 
If you’re plagued by the problem of high handling costs, your Acme a oe 


135th St. & Perry Ave 
Idea Man has the solution. Call him or clip the coupon for further facts. Chicago 27, Ill. 


Please send me Idea No. U5-7 
showing in detail how this 
building supply yard uses 
Acme Steel Strapping. 


IDEA LEADER IN 


ACME ou 
e347) STRAPPING RE 


Address 


Nesne——————___—_-— 


ire! 
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ALL-NEW 
ORBITAL SANDER 


MODEL 592-9: 


NOW! UP 10 90% MARK-UP 


ALL-NEW MODELS WITH EXCLUSIVE 


ALL-NEW 
¥%” DRILL KIT 
MODEL 507— 

$32°5 





Everyone’s talking about profits these days, and now Skil is 
really doing something about them. 


You get a full 50% mark-up on these new Skil models by 
buying the new 5-Tool Assortment No. 23810. It’s a high- 
turnover assortment, too—includes just one each 14” drill, 
Y," drill kit, 34" drill, sander, and jig saw. And this same 50% 
mark-up (with full 3314% profit) is yours when you buy any 
of these 6 new models in 5-pack quantities. 

But Skil gives you more than longer profits. You get faster 
turnover too. Skil has not just 1 but 6 brand new models, 
all engineered with the quality, features, and performance 


Circle No. 7 on Handy Cover Card 














ALL-NEW 
y’ DRILL & POWER UNIT 
MODEL 503— $1895 


ALL-NEW 
COMPACT %%" DRILL 
MODEL 541-93 495 


ON THESE NEW SKIL TOOLS 


MATCHED STYLING ARE PRICED FOR FAST TURNOVER 


you want, and all priced for fast movement at the 
retail level. 

The many quality features include a tilting base for 
bevel cuts on jig saw, precision gear drive and power- 
ful universal motor on the sander, true double-reduction 


gearing on the %” and 14” drills, new cooler-running 
motors, many others. What’s more, Skil’s new “family” 
styling helps you build sales of complete matched sets 
of tools. Call your wholesaler today or write us for the 
full story on these new tools. 


LINE SKIL CORPORATION, 5033 N. Elston Ave., Chicago 30, Ill. 











The Breakthrough In Floor Tile Profits Is Here! 


Ruberoid Polymerite 


Up To 
Twice the Wear 


Grease & Stain 
Resistant 


All at a Remarkably 


This is the big news that’s already started the 
whole flooring industry talking. Ruberoid Poly- 
merite Floor Tile has the important character- 
istics of the finest floor tile you carry —all at a 
remarkably low cost! 

This amazingly low-cost, easy-maintenance 
tile is grease-resistant . . . stain-resistant .. . 
flame-retardant...gives up to twice the wear 
...maximum uniformity...and is available in 
a selection of 32 brilliant colors. 


14 


Now the sky’s the limit on your flooring profits! 
Ruberoid is opening its big promotional guns 
for this revolutionary tile with full color ad- 
vertising in national publications. 
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A New Concept in Flooring 


Flame Retardant 


Low Cost! 


PLUS: Exquisite sales-getting display and 
printed material for your store are available 
on Ruberoid Polymerite Floor Tile. Be sure 
you are ready to take part in this major floor- 


New Color 
Clarity 


ing profits campaign. Call your distributor or 
see your Ruberoid Sales Representative today. 
Or, write for details today to The RUBEROID 
Co. New York 36, N.Y. 





(RUBEROID) 





e L. ae | Oo rt T i L. Ee The RUBEROID CO., New York 36, N.Y. 
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Headlines at Presstime 


December House Starts Decline 18%; 
1.2 Million Starts During Year 


WASHINGTON—Due partially to 
storms in east and midwest, house 
starts were 999,000 in December, ac- 
cording to the Census Bureau. This 
was 18% below November starts and 
32% less than recorded in December. 


There were 1,240,000 total house 
starts in 1960, compared with the 
1959 level of 1,516,000 units. 

Most Government housing people 
and nearly all private housing econo- 
mists expect a mild pickup in 1961. 





Push 20% Tax Cut for Earnings Plowback 


WASHINGTON—Last year the U. S. 
House Ways and Means Committee 
expressed “regret” in its report on the 
Small Business Tax Act of 1958 at 
not being able to include the “rein- 
vestment of earnings principle” in 
that act. 

So representatives of the National 
Association of Wholesalers and 60 
other trade associations have agreed to 
“vigorously” support the proposed 
Ikard-Curtis-Sparkman bills in the 87th 
congress. Both House and Senate 
Small Business Committees also 
pushed the bills last session. 

These bills provide for a tax adjust- 
ment or deduction of 20% of earn- 
ings, or $30,000 whichever is smaller, 
for annual increase in aggregate in- 
vestment of earnings in depreciable 
assets, inventory and accounts re- 
ceivable. 

NAW says need for such legislation 
stems from the fact that small and 


medium-size business find it increas- 
ingly difficult to obtain growth capi- 
tal. Small firms have little or no ac- 
cess to capital markets and are thus 
“limited to retained earnings.” 

“There is no better way to stimulate 
investment in depreciable assets, in- 
ventory and accounts receivable than 
give small businesses a tax incentive to 
modernize and stock their shelves with 
goods,” stated Rep. Frank Ikard (D., 
Tex.), a cO-sponsor. 

NAW president W. D. “Tommy” 
Jenkins, Richmond, Va., said: 

“Fast tax write-offs, depletion ai- 
lowances and depreciation adjustments 
are of little or no assistance to the 
distribution and service trades who are 
employers of most of the nation’s 
workers. If more and more goods are 
to be moved, some means must be 
found to assist small and medium-size 
distribution and service industry em- 
ployers.” 





General Price Decline 

Both lumber and plywood mill 
prices dipped in mid-January. 

Plywood mills were stepping up pro- 
duction slightly. Prices fell from $68 
to $60 a thousand square feet for the 
4” key grade. 

Green 2x4s from the northwest 
were selling for $62 per thousand 
feet, which is $5 less than this period 
last year. Canadian lumber prices were 
also declining. 

Price cuts at mill and wholesale 
levels were predicated on the hope that 
dealers would step up purchasing for 
inventory. 

Asphalt roofing prices were in- 
creased in mid-January by most pro- 
ducers as much as 14%. However, 
roofing prices have been declining for 
more than a year. 

Gypsum board price boosts were al- 
so announced, averaging around 2%. 
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New Correspondence Courses 
For Construction Estimating 

The well known estimating trainer, 
Phinney O. Larson, has revised his 
correspondence courses for beginners 
and advanced students. 

A new 10-part course with 10 
weekly lessons is offered to the stu- 
dent familiar with frame construction 
and blueprint reading. Emphasis will 
be on “taking off” both material and 
labor quantities on package jobs such 
as garages, kitchens and added rooms 
as well as complete homes. 

All necessary plans, forms, tables 
and estimating rules are furnished, 
along with a textbook and estimating 
scale rules. 

Lessons are planned so that ech 
complete unit is mastered in one week. 

Each completed lesson is sent in for 
grading and is returned to the student 


Building 
Materials 


MERCHANDISER 


“aaah Si 


ON THE LAUNCHING PAD—H. R. ‘‘Cot- 
ton’ Northup (seated), executive vice 
president of the National Retail Lumber 
Dealers Association, discusses with Ed- 
ward H. Libbey, NRLDA secretary, and 
Al Walsh, Intra-Industry Relations direc- 
tor, propellants to be used to put the 
joint NRLDA-Federated Association mem- 
bership drive in orbit. Theme of current 
drive is ‘‘Countdown."’ 





with indicated comments by Larson. 

The offerings for 1961 include a 
basic course for new employes to the 
industry in blueprint reading, basic 
drawing and light frame construction. 

In addition to his correspondence 
courses, Larson conducts personal 
training schools in estimating for 
groups of dealer employes. 

For further information write Phin- 
ney O. Larson Training Courses, 1596 
Selby Ave., St. Paul, Minn. 


Marquette Cement Expands 

Marquette Cement Manufacturing 
Co. shareowners have approved the 
previously announced plan to acquire 
North American Cement Corporation. 
North American's plants are located 
at Catskill and Howes Cave, N. Y., 
and at Security, Md. All top-level ad- 
ministrative, selling and operating per- 
sonnel of North American will be re- 
tained by Marquette. 


Dealer Congressman 

WASHINGTON—Lumber dealer Dave 
Martin of Kearney, Neb., is a new 
member of the 87th congress. The 52- 
year-old dealer has yards in Gibbon, 
Hastings and Asby, Neb., as well as in 
Kearney. 

A life-long Republican, Martin cam- 
paigned that he would fight in the 
House of Representatives to “retain 
local and state control and against 
federal domination of our lives.” 
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GO BIGGER? 


LAMERICAN | We are looking for financially sound, qualified business 
hit_ttiiiz,~) leaders who have the know-how to profit BIG and 
GROW BIG with a truly GREAT Aluminum Product. We offer 


an exclusive franchised sub-manufacturing license in your territory. 


e THE PRODUCT IS TOP QUALITY! 


¢ THE MARKET IS UNLIMITED — 
SELLS IN ALL 50 STATES! 


e NON-SEASONAL — 
A 365 DAY SALES PRODUCER! 


e TREMENDOUS FUTURE GROWTH POTENTIAL! 
e PROVEN CONSUMER AND BUILDER ACCEPTANCE! 





If ie all sounds too good to be true, we urge you to 
INVESTIGATE!! Just fill in the coupon below and we will 
send you facts and figures to make you sit up and think 

. and when you are through investigating you will be 
thinking BIGGER! 





George Goodman, President 
AMERICAN ALUMINUM WINDOW CORP. 


763 Eastern Ave., Malden, Mass. 


Yes, I am interested in getting the facts and figures on your 
Sub-Manufacturing program for Awning Windows. 


763 EASTERN AVENUE 
MALDEN 48, MASS. Company Name 


DAvenport 4-8600 Aditéss ............ ~ RY 
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Produce 600 Million Feet of 
Teco-Tested Plywood 


PORTLAND, OrE.—More than 600 
million board feet of Tecotested %” 
plywood was produced during 1960. 
according to L. A. Patronsky, man- 
ager of Timber Engineering Compa- 
ny’s Western Research Div. 

Representing about 9% of all ply- 
wood produced in the west, this ma- 
terial was manufactured by 10 Ore- 
gon and northern California mills. 
Teco has now completed its second 
full year of “daily-in-the-mill quality 
control,” a process begun in 1958. 
The 10 mills qualifying for the Teco 
grade stamp are: 

Willamette Valley Lumber Co., 
Dallas, Ore.; Willamette National 
Lumber Co.. Foster, Ore.; Western 
Veneer & Plywood Co., Lebanon, 
Ore.; Santiam Lumber Co., Sweet 
Home, Ore.; Structural Laminates, 
Inc., Beaverton, Ore.; Campbell- Mc- 
Lean, Inc., Eugene, Ore.; Custom 
Plywood, Inc., Grants Pass, Ore.: 
Fortuna (Calif.) Veneer Co.; Matron 
Plywood Co., Springfield, Ore.; and 
Mid Plywood Co., Sweet Home, Ore. 


Lumbermen’s Short Course 
Set at Minnesota Feb. 6-17 

ST. PAUL—University of Minneso- 
ta’s 12th annual Lumbermen’s Short 
Course will be held on the campus 
here February 6-17. Enrollment ar- 
rangements for the limit, of 45 stu- 
dents may be made by’ writing or 
calling Short Course Office, Institute 
of Agriculture, University of Minne- 
sota, St. Paul 1. 





MARKET FOR RETIREMENT HOMES was 
the subject of discussion by R. H. Harrell, 
executive vice president of Lumber Deal- 
ers Research Council; Edward H. Libbey, 
secretary of NRLDA; and Roy L. Hutchin- 
son, NRLDA exposition director, shown 
above at preview of demonstration house 
built by Douglas Fir Plywood Assn. for 
White House Conference on Aging. 
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CHART SHOWS average percentage reduction in income required to carry mortgages 
of various amounts without impairing buyers’ ability to pay, when a builder insulates 
to ceiling and wall ‘‘U" values of .07 and .09 rather than only to FHA minimum. 


Devise Monthly Payments 
Based on Home's Insulation 


New York—Use of more insu- 
lation in homes could make more 
families eligible to buy Federal Hous- 
ing Administration-insured houses. It 
could also enable any given family to 
carry a bigger mortgage and afford 
a better house, according to Fred H. 
Sides, executive officer, National Min- 
eral Wool Insulation Association. 

Sides outlined a new system of de- 
termining changes in FHA’s estimates 
of prospective monthly housing ex- 
pense and ratings of buyers’ ability to 
pay. It was developed by joint efforts 
of NMWIA and the National Asso- 
ciation of Home Builders. 

“The new system is an outgrowth 
of FHA’s policy of encouraging build- 
ers to use efficient materials and de- 
sign to reduce a homeowner’s month- 
ly operating expense,” Sides said. 

He also explained a new Heating 
Index which combines in one figure 
the variables of heating degree days, 
cost of combustion fuel and heating 
equipment efficiency. HI is reached 


by multiplying the first two figures 
and dividing by the third. 

HI can be used if a builder insu- 
lates to either of two levels—a ceiling 
U value of .07 and a wall U of .09, or 
a ceiling U of .07 and no wall insula- 
tion as might be the case in solid 
masonry construction. By applying 
HI to two charts, Sides said it is pos- 
sible to read any of three effects per 
1,000 square feet of floor area. They 
are reduction in monthly housing ex- 
penses, possible reduction in annual 
income without lowering FHA rating 
of buyer’s ability to pay and increase 
in mortgage which can be supported 
by savings in operating expense. 


Insulating Siding Meeting 

GLENVIEW, ILL.—The winter mem- 
bership meeting of the Insulating 
Siding Association will be held Feb- 
ruary 28-March 1 at the Knicker- 
bocker Hotel, Chicago. This yearly 
get-together follows the NERSICA 
Show which many ISA members will 
also attend. 





Armstrong Cork to Make 
Exterior Siding 


LANCASTER, Pa.—New facilities for 
the manufacture of hardboard siding 
are underway at Armstrong Cork 
Company’s fiberboard plant in Macon, 
Ga., according to H. R. Peck, vice- 


president and general manager of 
building materials operations. 

The Macon plant will begin turning 
out the new line late this year, to be 
marketed nationally through lumber 
and building materials dealers. 

The new product will be made from 
willow and cotton hardwoods and will 


have outstanding strength and weather- 
ing characteristics, Peck said. It will 
be manufactured in both strip form 
and in pre-scored panels. 

About 60,000 square feet of floor 
space are being added to the Macon 
plant for the exterior siding manufac- 
ture. Portions of the main plant are 
also being converted for cotton and 
willow wood processing. 

The Macon plant has nearly a mil- 
lion square feet of floor space. 
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A development of Orangeburg and Flintkote Research 
Laboratories, new klean-kote Orangeburg Pipe has a 


tough, non-brittle protective coating for cleaner, safe1 


Announcing handily. To you and your men, this literally means 


cleaner hands, cleaner clothes and little or no chance 


all exclus] 1Ve of irritation. In addition, new klean-kote travels better, 


weathers better—and makes a stronger-than-ever joint. 


I 1¢ WwW Nothing has been changed in the traditional fine qual 


ity of the Orangeburg product. New klean-kole is just 


— development what the name implies — a clean coating. Beneath it 


lies the same quality product, manufactured with the 


mM fibre same painstaking care which has made Orangeburg 
the best-known, best-selling line in America, Ask yout 


wholesaler to show you a leneth of new Alean-kole 


pipe Orangeburg now. 


Cleaner hands Cleaner clothes No irritation 


CANKOE 
ORANGEBURG 


Root-Proof and Perforated Pipe 


poo 











4 NEW Exclusive 
Look for Orangeburg Fittings! 
the Silver Band™ 


4" 1/16 bend 6" 1/8 bend 








FLINTKOTE 


6"x 6"x 4" wye | 4"1/4 bend 9’R 


3 Products 


Orangeburg, New York. Division of The Flintkote Company, Manufacturer of America’s Broadest 


RAY BAND RE S. PAT. OFF. 


Orangeburg Manufacturing Co., 


@KLEAN-KOTE IS A TRADE-MARK, U.S. PATENT A 
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your golden opportunity for sales 


It's easy to Sell Cd “Off the Shelf” 


Average $135 Profit Per Unit in just 5-minute Talk with Customer 


Hundreds of thousands of SHOPSMITHS have 
been sold by dealers who formerly said they 
had neither the space, nor the time, nor the 
technical knowledge to sell power tools. Here 
is a method to make “‘big ticket’’ sales with 
little more effort than it takes to sell a small 
shelf appliance. SHOPSMITH requires minimum 
sales facilities. You can easily make substantial 
profits on SHOPSMITH and SHOPSMITH acces- 
sories with only a 2 x 6 foot sales space . . . as 


9 BASIC WOODWORKING TOOLS IN ONE 
SPACE SAVING, MONEY SAVING UNIT! 


Each unit of this 2 x 6 foot complete workshop gives 
dealer a bigger tool, a truly better tool to sell. 


e 9” Table Saw. . . exceptional capacity, built-in 
accuracy! 

@ 12” Disc Sander .. . big as most industrial sanders 
for professional finishing. 


@ 34” Lathe... big capacity 164” swing, plus ex- 
clusive Speed Dial ! 


@ Horizontal Drill . . . unlimited capacity and per- 
forms doweling operations without jigs. 


@ Vertical Drill . . . big capacity and ruggedness 
equalled only by heavy duty industrial drill presses. 


e@ Power Mount .. . allows attachment of jointer, 
bandsaw, jig saw, belt sander, compressor-sprayer. 
Assures repeat sales for extra profit! 


IT COSTS NOTHING 
—NOT EVEN A STAMP 
TO GET THE DETAILS 





VALUABLE FRANCHISES 








little as a $300 investment ... and a strictly 
non-technical sales pitch! 


The world’s best known multi-purpose tool, 

SHOPSMITH is a 9” saw, 12” sander, 34” lathe, 

16%” drill press and horizontal drill... 

all-in-one! 

SHOPSMITH builds traffic, commands attention 
. . creates interest out of all proportion with 

the small space it occupies. 


HERE’S THE PROMOTION 


.. @ powerful, comprehensive sales making 
program for you... 


e Generous New Dealer discount. 


e@ “Scheduled Shipment” Plan means low inventory 
. . quick turnover! 


Available only through selected, independent dealer 
franchises for sure profits ! 


Powerful national advertising in Saturday Evening 
Post, True, Better Homes & Gardens, Popular 
Science, Popular Mechanics and Mechanix 
Illustrated. 


T.V., Radio and Newspaper advertising nationally... 
liberal co-op and factory paid plans. 


Exciting consumer incentive programs featured in 
national Yuba ads will increase traffic and stimulate 
Sales in your store. 


Just scribble ‘“‘sHOPSMITH”’ on your letterhead 
or postcard, air mail to us today . . . we’ll send 
you information and a new air mail stamp im- 
mediately! Address Dept. SAL-161. 


LIMITED NUMBER OF YUBA POWER PRODUCTS, INC. 


CGe 8VACEST., CEUNCINRATI &, ‘SUED 


AVAILABLE NOW A Subsidiary of YUBA CONSOLIDATED INDUSTRIES, INC. 
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(2) ON THE MARCH 


(See Page 5) 


HIGHWAY DISPLAY CENTER of Institute for Essential Housing 
in San Antonio, Tex., forerunner of district headquarters to be 
established from coast to coast by IEH. The house packages 


run from $1,800 to $8,800. Each fronchited dealer must éract 
at least one permanent model home and hire at least one 
salesman for the IEH operation from his yard. 


-.New Plan Puts Dealers in 
Control of Low-Cost Homes 


¢ National-brand product manufacturers back the Institute for Essential Housing, 
which provides design, financing, advertising and merchandising for dealers. 


¢ Packages range from shells for $1,800 ($44 monthly payment) to turnkey jobs. 
Loans runs as long as 12 years. Dealer-builder is paid 85% of retail package price 
as soon as buyer’s certificate of acceptance is received. 


¢ The IEH models are engineered for Lu-Re-Co (Lumber Dealers Research Coun- 
cil); precutting and component fabrication by dealers. 


¢ Spokesman predicts that the Institute will have over 500 participating dealers by 


this summer. 


HROUGH THE BOLD and 
unique marketing program known 
as the Institute for Essential Housing, a 
group of six brand-name building ma- 
terials manufacturers aim to capture a 
slice of the low-cost home market, 
including shell packages. 
IEH is the first cooperative mar- 
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keting venture of its type in light con- 
struction. It should open up new sales 
for the lumber and building materials 
retailers, .who become franchised 
“dealer-builders” for the packaged 
homes. 

The Institute has adapted some of 
the management techniques used suc- 


cessfully in recent years by the so- 
called shell house builders. For exam- 
ple, the materials packages are sold 
with consumer installment loans rather 


- than with conventional construction 


financing. The buyer can refinance 
when local mortgage money becomes 
(continued on page 24) 
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NEW INSTITUTE... backed by | “fmm 
National Manufacturers offers... ———— 


for the money, with huge 
ng-dining oreo Convenient 


FINE BIG HOMES § {25 
READY TO LIVE IN... 


For a lower cost per month than 
you pay for a shell” alone! 


Complete basic house with all electric fix 
tures, kitchen cabinets, hot water heater, 
plumbing, and plumbing fixtures ready co in- 
stall, or installed ready to live in . for 
a LOWER COST PER MONTH than others 
charge for the ‘shell” alone! 





acter how ava buciger | of are paid to help The MAPLE HILL hos @ spo 
ng ding 
paped 
hachen, plus twee bedrooms 
both ond entrance perch 


BASIC 88 
| HOUSE 552%. 


PLUS ALL EQUIPMENT 


The CHESTNUT HILL Uving 


READY 
The tha ine big home... wit hogs fina room, tomy oom, | TO LIVE IN | Sons # | income READY $639, 
vore din cme room, kitchen, entertoinment bar and 3 bed j $ 49 | P a aaa ¥ aby ete wecpactegrage nt TO LIVE iw 
Hickory ‘coms, eoch with over 30 ® of vseable woll ipoce, ond | 66 Lane | owes ae “cam 
double or isis sheets’ Basis house and equipment aoly } ' ms er Way « fine by 
Hill $65.38 per manth on your lot ramon | ; 4 


The PINE VALLEY, Here's on 
ohe hove” with tomy 
| room, serving ber, dining creo 
end titches, bedroce with 

ant afierd NOT et es eens. ee 

| ovtdow patio, 
$ cheaper chan rent 

it Sent 2 ae bapete 


“Basic $4400, 


sng | PLUS ALL EQUIPMENT — 
er 


e eae n o* : pee : 
comatiataty sesndiite: 6 ‘ oy rene, me | The. INSTITUTE for ESSENTIAL HOUSING 
wonder 


or room ar dining arem os the 


ough ace Sonsini Fade 


Bs = Plow hove your Mome Service Representative 
cell with pictures ond floor plans. 
Prorarws 
The INSTITUTE for. ben ar tfon 
pepsi BS " buit for uy ond ready 
fe Poms VALEFAR Pasty Tare Coury pdasichesinshorsis. sew 


ESSENTIAL HOUSING @ieeceee Sj =o 


1 >. cau Onn nocame We naw own land 
Local Exhibit Address Goes Here ee on 
Phone Collect—000000 ts sSeceeemm me his 
ere RREO NODS HeUISES 
: ey oe Oly 
Or contact your locol authorized JEH building materials dealer. Ga I ae te ee ee es ee se ee 


ET 
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5-COLUMN ADVERTISEMENT 
supplied by IEH shows models, 
promotes backing of brand 
manufacturers, includes coupor 
which is mailed by prospect to 
Institute regional office. Inquir- 
ies are sent to franchised 
dealers. Each dealer will have 
his own coupon in co-op ads. 
Buyers have option of shell 
package or complete house, 
including landscaping. 


“IT’S A DEAL.” First authorized 
dealer in IEH program is Richards 
and Krueger Lumber Co., New 
Braunfels, Tex. Elmer Krueger, 
Harvy Richards (left) and Doyle 
Krueger (right) shake hands on 
franchise at Institute’s San Antonio 
display center. Elmer Krueger re- 
ported that three package sales 
of $6,000 each were made during 
first week in January. ‘We expect 
to sell five or six a month,”’ he said. 


yee 
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available to him. 

For its shell packages, IEH offers 
quality national-brand products and 
the advantages of local lumber deal- 
ers. But the Institute program is not 
confined to shells. All house models 
can and are sold as turnkey jobs. 

IEH’s distribution structure takes 
advantage of the precutting and com- 
ponent fabrication trend among lead- 
ing building materials dealers, de- 
scribed in the “DSC” (Dealer Sales 
Control) articles in this magazine. 

Sponsors are Certain-teed (roof- 
ing); Bestwall (gypsum board); Amer- 
ican-Standard (bathroom fixtures); 
Owens-Corning (insulation); Valspar 
(paints) and Ideal (kitchen cabinets.) 

The packages are also designed to 
include solid oak flooring; southern 
pine siding and Douglas fir framing. 

All the homes are engineered for 
Lu-Re-Co (Lumber Dealers Research 
Council) construction, although it is 
not required that dealers use this pre- 
assembly method. But Lu-Re-Co fran- 
chised yards are preferred as IEH 
dealer-builders. 

Texas launching. Market tests were 
conducted in Texas by the Cameron 
chain of lumber yards, which is 
owned by Certain-teed, one of the 
backers. 

The Richards and Krueger Lumber 
Co., well-known building materials 
merchant in New Braunfels, Tex., 
was the first dealer-builder on the 
Institute’s rolls, contracting to become 


CONSUMER-TYPE INSTALLMENT FINANCING includes all materials pointed out by 
IEH model home attendant above. Homes may be bought in shell stage or in inter- 
mediate stages of completion or ready to live in. Units do not qualify for FHA 
insured mortgages, but do include quality materials. 
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The Institute for Essential 
Housing is a division of Certain- 
teed Products Corp., Ardmore, Pa. 

Besides Certain-teed roofing and 
Bestwall gypsum board, the IEH 
recommends certain other branded 
products such as Owens-Corning 
Fiberglas insulation, Valspar paints, 
American-Standard plumbing fix- 
tures and Ideal kitchen cabinets 

Although the sales forces of the 
Certain-teed Products Corp. and 
Bestwall will help promote IEH to 
dealers, the IEH franchise is made 
with the Institute and not with 
Certain-teed. 

Regional offices are now being 
established in every section of the 
country by the Institute. Besides the 
San Antonio display center pic- 
tured with this article, other IEH 
centers opened this month in Aus- 
tin and Midland, Tex. Another is 
slated to open soon in Longview, 
Tex. 


an authorized dealer last Dec. 1. 

Elmer Krueger said that the Insti- 
tute was slow in providing its prom- 
ised promotion program, but that his 
firm had three sales and about 10 in- 
quiries during the first week of Janu- 
ary. Most of the promotion to date in 
New Braunfels has been confined to 
radio. 

“We just started building our dis- 
play house this month and it isn’t 
complete,” Krueger told BMM. 

In Wayne, Pa., S. J. Schwinn, 
secretary of the IEH advisory board, 
said that the Institute now has 70 
dealer-builders signed up. Within a 
few months, he predicted, the Insti- 
tute will have over 500 participating 


IN YOUR... 
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dealers. IEH representatives laid the 
groundwork among lumber retailers 
at the recent National Retail Lumber 
Dealers Exposition in San Francisco. 

IEH already has about 600 applica- 
tions from dealers on file, according 
to Schwinn. 

Variety. An authorized IEH builder- 
dealer has 15 separate plans to mar- 
ket. These range from one to three 
bedroom models, priced from $1,800 
to $8,800. The range of square foot- 
age is from 600 minimum to 1,200 
maximum. 

Dealers sell the house packages in 
four stages: 

e Basic or shell package—exterior 
complete and with unfinished interior 
partitions in place. 

e Basic stage plus complete materials 
package for finish. 

e Ready-to-live-in stage, includes all 
finishing work except decorating, 
painting and landscaping. 

e Completely finished house, includ- 
ing painting, finishing and landscaping. 

The franchised dealer-builder must 
oversee construction, either hiring his 
own crews or through sub-contractors. 

Consumer-type loans. The key to 
low-cost housing, as shown by the 
shell-house industry, is financing 
through consumer loans rather than 
with conventional construction loans. 
The Institute handies all financing for 
its dealers, working through the C.I.T. 
Corporation, one of the nation’s largest 
consumer installment loan firms. 
Terms run as long as 10 to 12 years. 

If the buyer has a lot, there is no 
down payment. Without a lot, the 
down payment is 10% of the cash 
price. 

Title search costs, title insurance 
and closing costs may be included in 
the monthly payment. 

Each house sold by an _ Institute 
dealer carries five years of paid-up 
life insurance. The authorized builder 
of the house, too, is covered by fire 
insurance for a maximum of 90 days. 

The consumer installment loan may 
be terminated and the house refi- 
nanced at any time that conventional 
mortgage money becomes available to 
the owner. This type of financial ar- 
rangement has been used with success 
by shell-house firms such as Swift 
Homes, Elizabeth, Pa. 

Once accepted by IEH, the author- 
ized dealer-builder is free of all re- 
course. 

The dealer-builder is paid 85% of 
the cash price for a house, as soon as 
a buyer’s certificate of acceptance is 
received by the Institute. The IEH’s 
15% cut pays for maintaining re- 
gional sales offices, inspections, sales 
training, co-op advertising and coor- 
dination of the consumer finance pro- 
gram. 

Yard stocks. Materials selection is 
made by the dealer-builder from his 
yard stocks, meeting IEH specifica- 
tions. It isn’t necessary for an author- 
ized dealer to use Certain-teed or any 
of the other sponsoring manufactur- 
ers’ products, Schwinn said. 

Of course, the sponsors feel that the 
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SKETCH OF TYPICAL MODEL house in IEH program, for Lu-Re-Co 
dealer-fabricated components and pre-built roof trusses. 


MOVABLE PARTITION is a bookcase wall which creates 
a family room open to kitchen, bedrooms and living 


room. 


marketing innovation will wed many 
dealers to their lines. The program 
should have other distribution effects 
too—for instance, building materials 
dealers could increasingly become a 
major factor in distribution of Amer- 
ican-Standard plumbing fixtures. 

Franchise terms. After signing the 
contract, both dealer and the Institute 
agree to certain obligations. The deal- 
er must build and completely furnish 
at least one model home on his prop- 
erty, with adequate parking space. 

He must also hire at least one full- 
time salesman to handle the JEH op- 
eration. 

The dealer furnishes all materials to 
the Institute’s specifications. If he 
doesn’t build the homes himself, he 
must arrange for contracting. Any 
complaints or suits rising out of ma- 
terials or workmanship are borne at 
the dealer’s expense. 

The dealer must agree to spend a 
minimum of $3,000 per year in ad- 
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vertising the IEH packaged homes. 
Part of this is refundable to the dealer 
($30 per home sold, up to 50% of 
the amount paid for advertising). 

Regional IEH officials may inspect 
a dealer’s model home at any time, 
and also can inspect any home under 
construction to see that it meets with 
the terms of the agreement. 

Sales which come to the regional 
offices are turned over to the dealer- 
builder. Where this happens, the deal- 
er-builder receives only 77% of the 
cash sales price of the home. 

The Institute provides additional 
planning and architectural services for 
its dealers. The builder is repaid cer- 
tain portions of his cost for such 
things as surveying, title search and 
credit reports. 

IEH offers 15 different models. 
They do not meet FHA specifications 
and are not subject to the require- 
ments of lot site. 

The homes are designed for build- 
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FLOOR PLAN of the Cherry Hill model, 28’x40’, 


aimed at low-cost and second-home market. 


BUILT-IN CLOSETS utilize full-length materials, add 
space to compact homes. Full-length doors also used. 


ing in outlying areas, where mortgage 
money wouldn’t ordinarily be avail- 
able for such low-cost construction. 

(The above restrictions are standard 
for the low-cost shell houses which 
have grown in popularity and sales 
within the past two years. A com- 
plete report on the shell house indus- 
try will be published in the Feb. 13th 
issue of Building Materials Merchan- 
diser.) 

IEH makes no demands for its 
home buyers other than its initial 
credit check and a steady job. The lot 
may be anywhere that has reasonable 
access, whether on rural roads, river 
or lake property. Although the houses 
can be used as second or vacation 
homes, they are engineered as per- 
manent, year-around dwellings. 

General offices of the Institute for 
Essential Housing are at 38 West Ave., 
Wayne, Pa. A research center has 
been established in Princeton, N. J. 
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Forerunner of a new lumber distribution pattern? 
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THREE CARLOADS OF LUMBER can be precut in Wood Components’ plant above. PRECUT TRUSS PARTS strapped and ready 
Chord machine and web machine were custom-designed for volume cutting. to ship to dealers. 


Lumber Precut Near 
Mills and Shipped 
Nationally to 
Dealer-Fabricators 


© ‘We feel by selling wood parts as finished, manufactured items 
instead of raw material we perform an essential service which can 
make wood competitive with steel, aluminum and plastics,"’ says 
one of the five partners in Wood Components Co. 


Pictures above and at right show flow from Oregon to midwest 
dealer customers. Turn page for complete story. 
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BOXCARS FOR SHIPMENT of 
unitized precut loads mean 
savings in loading and un- 
loading. 





FAST UNLOADING by fork 
lift truck at Trendway, the 
fabrication division of Ro- 
senthal Lumber Co., Crystal 
Lake, Ill. 


Eugene 


wy 
Oregon Mage 
(“4 


; \ 


ae, 


\ 


7 


TRENDWAY TRUSS ASSEMBLY uses metal plates, air equipment 
and roller press, with precut chords and webs from Oregon 
supplier. 
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Lumber Precut Near Mill, Shipped Nationally to Dealers 


(begins on page 26) 


Here are dealer advantages claimed by new 


lumber processor of precut component parts: 


Steel strapped, unitized loads enable a dealer to unload precut 


lumber with fork lift truck. 


Dealer can eliminate buying of slow-moving stock. 


Dealer gets quick, guaranteed shipment from huge precut 
stocks, reducing yard inventory. 


Ready-to-use members reduce waste in fabrication. 


EUGENE, ORE. 

ITH 30-DAY DELIVERY on precut lumber for 

trusses, a retail lumber and building materials 

dealer needs only a radial saw for short cuts to get into 
the fabrication business. 

That’s the story that five young lumber pioneers are 
giving to dealers across the country. Since last March, 
about 20 dealers have been convinced that the story 
makes sense. Some of the dealers have their own auto- 
matic assembly equipment to further speed up fabrication 
of the precut parts from the Wood Components Co. 

Although the quintet who set up Wood Components in 
Eugene don’t want their company to be known as a whole- 
saler, it is in fact engaged in processing on a wholesale 
basis. The firm buys from materials manufacturers—the 
lumber mills—and ships to retail dealers. The Parr-Thomas 
Lumber Co., operated by the same management, is the 
national sales agent for Wood Components. 

According to Ralph Parr, one of the partners, every 
shipment to a new customer has resulted in a re-order. 

Prefab trend. The idea for Wood Components took 
shape when the five present partners—Ralph Parr, M. C. 
Thomas, Gerry Moshofsky, J. A. Dion and Jack Thomas— 
were discussing the impact that component prefabrication 
would have on the forest products industry. 

They foresaw that the lumber and building materials 
dealer could hold a trump card in the prefabing business, 
especially if dealers could buy unitized loads of lumber 
precut on a volume basis near the mills. 

Convinced that they could sell precut component mem- 
bers on a national wholesale basis, the quintet sought a 
sawmill connection which would provide the precut lumber. 

“It soon became apparent that few, if any, mills were 
interested in cuiting where an angle was dictated,” said 
M. C. Thomas. “Some would square cut for wallpanels, 
but we couldn’t find anyone who could supply truss parts 


ready for assembly.” 

The mill’s reluctance, they learned, stemmed from the 
fact that no single mill produced enough of the required 
stress-rated 2x4 dry fir or hemlock, or the shorts neces- 
sary for volume production of roof truss items. 

“Unless these parts could be mass cut, we knew. that 
we couldn’t compete with field cutting by dealers,” Thomas 
said. 

Since a mill source couldn’t be found to do the job, the 
five lumber men decided to set up their own cutting 
operation in Eugene. 

Custom equipment. The innovators ran into an obstacle 
at the start. Existing cutting machines, they discovered, 
wouldn’t produce accurate members in the volume they 
needed. 

Undaunted, the quintet consulted with northwest ma- 
chinery engineers, ordered a custom-designed chord-cutter 
and a web cutter. Together with a plywood ripper. it 
was a $70,000 installation. 

Inventory at Wood Components is 600,000 feet of kiln 
dried fir and hemlock, 1500 F., the volume items needed 
for 2x4 engineered roof trusses. 

Each precut piece shipped bears a grade stamp of either 
the West Coast Lumbermen’s Association or the Pacific 
Lumber Inspection Bureau. Raw materials currently come 
from such mills as Roseburg Lumber Co.; Douglas County 
Lumber Co.; Rosboro Lumber Co.; Sun Studs and Cudde- 
back Lumber Co. 

Advantages. The biggest advantage for a dealer, the 
Oregon precutters say, is that he can get into prefabrication 
without investment in elaborate cutting equipment. 

The precutters explain that a dealer gets 100% use of 
lumber, eliminating waste. “Why pay for freight, han- 
dling and storage on lumber that is wasted!” they ask. 

The dealer customer also controls his inventory because 
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he buys only for specific component requirements, the 
Wood Components people say. The extensive stocks of 
special items at the Eugene firm enables them to precut 
and ship immediately upon receipt of an order. 

“With our quotations, a dealer knows exactly what his 
material and cutting costs will be. He adds only his 
fabrication or assembly costs, plus delivery charges, and 
he has the sales price of the completed prefabed com- 
ponents,” Gerry Moshofsky said. 

Savings also accrue from unitized shipments in box cars, 
Moshofsky added. All precut members are steel strapped 
and can be mechanically unloaded at the retail yard. 

Pricing. Wood Components quotes the dealer on a truss 
or panel basis. For example, last month the company pre- 
cut and shipped parts for 26’ Fink trusses (4-in-12-slope) 
to Chicago for a dealer price of $5.80 per truss. 

Most shipments will arrive at a dealer’s yard within 30 
days after he sends the order to Eugene. Although there is 
no minimum requirement, Wood Components recom- 
mends that a dealer order precut parts for at least 200 
trusses. Plywood and other wood items can be purchased 
to make up full carloads. 

Background. The partners at Wood Components are 
all experienced lumbermen, although the senior member 
of the team is only 43 years old. 

Ralph Parr formed a wholesale business following World 
War II under the name Westwood Lumber Co. This ven- 
ture was followed by Parr-Thomas Lumber Co., which 
serves as the national sales agent for Wood Components. 

M. C. Thomas was an employe of the Westwood firm. 
He and Parr founded their wholesale outlet in 1956. 

J. A. Dion has been office manager of Parr-Thomas 
since its incorporation. Jack Thomas was formerly with the 
U. S. Plywood Corp. and the Weyerhaeuser Co. Gerry 
Moshofsky was a partner in the Timberlane Lumber Co. 
before joining Parr-Thomas. 

Future. To fill its lines, the Parr-Thomas firm recently 
became sales agents for the K & S Cut Stock Lumber Co. 
of Dillard, Ore., which specializes in square-cut sills, 
headers, cripples and other sub-components. The whole- 
saler’s aim is to supply precut parts of every conceivable 
prefab component. 

“We look forward to the day when house component 


WOOD COMPONENTS’ precut lumber and plywood parts were 
used in demonstration of half-house delivery system at the 
National Retail Lumber Dealers Exposition in San Francisco 
last November, shown above. 


sizes will be standardized so that we can precut for stock 
inventory and the dealer can order from a catalog,” said 
Marvin Thomas. When that day will come depends upon 
the growth of standardization throughout the industry. 

Precutting for fabrication has been studied by many 
prefabers. The concept is sure to grow. For example, Ira 
Gordon, president of Swift Homes, Elizabeth, Pa., one of 
the largest precut shell package companies, plans to estab- 
lish cutting operations in the northwest. 

Any major lumber mill could feasibly compete with 
Wood Components if it desired. Whether the mills will go 
into processing or leave this business to specialists such as 
the Eugene firm cannot be answered at this time. 

Meanwhile, Wood Components has a running start. The 
company could well be the prototype of a “processing 
wholesaler,” which will play a major role in the industrial- 
ization of housing, using lumber. 


What Dealers Say About Precut Lumber for Components 


R. P. Rosenthal, president of Trend- 
way, Inc., Crystal Lake, Ill., says that 
saving in time and money was the 
motivating factor for his firm buying 
precut lumber from Wood Compo- 
nents. 

“Without cut parts we would be 
unable to achieve the production in 
trusses necessary without addition of 
capital investment in two saws and 
two men,” Rosenthal told Building 


Materials Merchandiser. “Even if we 
were to buy this equipment, we could 
not cut as economically as we can 
buy from Wood Components.” 

The Illinois dealer-fabricator said 
that at first he was skeptical whether 
the Eugene firm could hold the tol- 
erances he wanted. “But our fears 
were unwarranted as we haven’t had 
a single problem in quality or ac- 
curacy. The service has been good, 


FABRICATED TRUSS 
loaded on Trendway 
Inc. delivery truck. 
Rosenthal Lumber is a 
lu-Re-Co (Lumber 
Dealers Research 
Council) franchise 
manufacturer. 
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with exception of some _ uncontrol- 
lable in-transist difficulties.” 

One of the limiting factors in his 
present use of precut materials is the 
variety of trusses, Rosenthal said. 
“We cannot stock precut parts except 
for the particular truss which is being 
used in volume. This is primarily for 
our tract builder accounts. We antici- 
pate an increased use of these precut 
materials as it is the best way we can 
expand the production of our truss 
operation. We also contemplate the 
use of precut materials in paneliza- 
tion and in conventional framing.” 

Another Wood Components cus- 
tomer is the Tri-City Lumber & Sup- 
ply Co., Akron, Ohio. 

“We figure four hours unloading 
from the car on precut lumber be- 
cause all the materials are packaged,” 
said Fred R. Heslop, vice president 
of Tri-City. “From our experience, 
we have found that we save the time 
of one man for one day in the han- 
dling and cutting of 32 trusses.” 

Heslop also commented that the 
quality of the precut parts has been 
excellent. 
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PREBUILT MODULAR PANEL room addition (above) is constructed of 
Panelfab aluminum stressed-skin sandwich panels. Panelfab roof 
section (right) is joined with a vinyl cleat, the same way as wall 
sections are joined. Diagram (below) shows honeycomb construction 
of panel, which meets government standards for military building. 
































Sandwich Panels Prepackaged for Dealers 


Component trend takes another step forward 
—Florida firm fabricates aluminum-sheathed 
honeycomb components for patios, carports, 
room additions. Dealers can price the panels 
in packages or obtain walls by lineal feet, 
roofs by square feet. 


NorTH MIAMI, FLA. 

— STOCK COMPONENTS for the home 

improvement market have arrived for lumber and 
building materials dealer distribution. 

The Panelfab Products, Inc. here is now selling light- 
weight, rigid structural panels, 2” thick, in 1’, 3’ or 4’ 
widths, either 7’ or 8’ high, delivered separately to dealers 
in lineal footage for wall or square footage for roof panels 
and in prepackaged units or sections. 

The stressed-skin panels employ phenolic resin-impreg- 
nated honeycomb cores sandwiched between aluminum 
skins. The corrugated paper honeycombs are planed to 
“exacting tolerances,” the manufacturer states, before 
being expanded and bonded to the skins. The process is 
said to produce lasting contact of each cell to the skin by 
use of adhesives. 

The panels come in natural embossed aluminum with 
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four acrylic-baked enamel finishes for both interior and 
exterior skins. Two wood-grain vinyl patterns may be 
laminated to interior skins for added decorative effect. 
Stock orders are normally shipped within five days. 

Both distributors and retail merchandisers are provided 
with technical and sales training by the manufacturer. Dis- 
counts are available for dealers who inventory the panels. 

Code OK. Most metropolitan building codes permit 
use of the new aluminum sandwich panels, the maker says. 
Where necessary, the firm’s sales and engineering depart- 
ments will make every effort to help obtain local code 
approval. The panels have been accepted by Dade County 
(Miami), Fla. and Florida state board of education build- 
ing codes. 

Panelfab units are approved both for FHA and govern- 
ment military construction. Electrical outlets and lighting 
fixtures can be included in room addition packages along 
with built-in heating and aluminum guttering, and either 
jalousie or solid doors. Windows are single, double or 
triple, in either aluminum jalousie, awning or picture style. 

Screen panels are also available. They feature an inter- 
locking connector and fiberglass or aluminum screening 
spline locked to the frame. The roof may be either sand- 
wich panel, single-thickness aluminum awning or screening 
using interlocking sections. 

Packages. Mark II is the name for a series of packages. 
There is no exposed structural framework in the packaged 
rooms. A 9’x15’ three-wall unit has one jalousie door 
and three windows and an Alum-o-Roof sells to retail 
merchants for $543. The dealer can markup 40% or not, 
as he chooses. 

A three-wall 10’x12’ package room with windows 
and a door has a suggested retail price of $918.13. This 
price includes a dealer profit of $367.25 based on a 40% 
margin. 

Both interior and exterior rooms have a_ continual 
unbroken surface with hairline seam between 2” thick 
panel sections. There is no through wall metal-to-metal 
contact. The company claims there can be no condensa- 
tion forming on panel joints and the only through wall 
metal contact is on the windows. 

Windows. There are no intervening mulls or panel 
sections between single, double or triple jalousie, awning 
or picture window units. There is an insulated 2’ kneewall 
and 1’ header panel on every standard window unit. The 
customer may choose as many or as few windows as he 
wishes. 

Doors. Customers may also choose as many doors as 
he wants. They are available in aluminum jalousie type 
with 17 vanes plus an insulated bottom panel section or as 
full 1” thick insulated solid types. 

Paint. Wall sections are preprimed to accept a finished 
coat of paint at job site or panels can be delivered with 
baked enamel finish. Panelfab says this offers “an un- 
limited range” of color treatment. 

Roof. There are three fully insulated building-code ap- 
proved roofs. One is the 3” thick Ins-o-Roof, the “top of 
the line.” Others are models 1,000 or 2,000. 

The modular panels will be exhibited at the Home Im- 
provement Product Show in the New York Coliseum, 
February 8-11. 


Dealer Cost Analysis—Mark Il Room 


(10’2’x20’4”, 200 square feet) 
Net Dealer Cost 


$ 891 


Item 


Building materials* 
Concrete slab 120 
22/hrs. installation @ $5 110 
Freight (Chicago) 71 


Total $1,192 
*Materials include: 2” insulated honeycomb aluminum panels with 
baked enamel finish on both sides; 2” insulated panel roof with 
baked enamel finish on underside; one jalousie dvor; three single 
and two double jalousie windows with headers and kneeboards. 


Cost/Sq.Ft. 


$4.45 
.60 
Re 
35 


$5.95 
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HO NOVAFOLD 


solid core plastic doors 


with advanced mechanical features 
in the low-medium price field 


You can pay 30% to 100% more—without getting any finer 
folding doors. Here is a combination of strength, mechan- 
ical excellence and fine appearance that is hard to beat 
at any price. 

The leaves are 4” wide—each having a solid core run- 
ning the full height of the door. This means rigidity, even 
on wide spans, with good insulation and sound-deadening 
values. 

The 12-gauge vinyl plastic covering has a luxurious 
leather texture. It is mildewproof, rotproof, washable and 
replaceable. Color-matched valances with the same solid 
core and vinyl plastic covering are available. Novafold 
Doors are made in 21 stock sizes and in six attractive 
colors: Off-White, Chartreuse, Dark Green, Beige, Gray 
and Red. 

Self-lubricating nylon slides run silently on a steel 
overhead track. Each door folds into a 4%” stack. Only 
a screwdriver is needed for installation; no furring, trim 
or roughing. 

Also available... NOVAFOLD CUSTOM DOORS— 
with pantographic mechanism—for folding doors, flexible 
walls and room dividers...in sizes up to 16’ high by 
25’ wide. 

Mail the coupon teday for full information on this 
and other fine quality Nova Products. 


A wholly owned 
subsidiary of 
Homasofe Company 


TRENTON 3, N. J. 


Nova//SaLEs 


In Canada: Homasote of Canada, Ltd., 224 Merton St., Toronto 7, Ont. 
Send the literature and/or specification data checked: 


-] Novafold Doors © Nova Shakes and Shake-Panels 
Nova Vista-Lux (Fiberglas ® -Reinforced) Panels 
© Novaproofing (for waterproofing concrete and masonry) 


NAME 
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VACATION HOM 


Get this free booklet from your lumber dealer 
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The colorful, 16-page booklet on the right 
describes 10 low-cost, easy-to-build vacation 
homes. Nearly 3,000,000 construction- 


conscious men will be told in the March 


editions of Popular Mechanics and Popular 


Science to pick up their free copies from you. 
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WESTERN PINE ASSOCIATION Wp) 


QUALITY GRADED LUMBER 


This “Vacation Home” project is the first of 
five projects designed to bring you extra sales 
in 1961. Each will be advertised to your pros- 
pective building material customers in the 
coming months. Will you be ready for their 
plus business? You can—and at no cost to you. 
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to get this free booklet from you? 


Tie in now—send for your free promotion package! 


WESTERN PINE ASSOCIATION 


WESTERN PINE ASSOCIATION, DEPT. L-161, YEON BLDG., PORTLAND, ORE. 


Please send information on the full year’s program plus 
Supply of booklets, ‘‘Ideas for Vacationland Homes”’ 
Display rack for booklets 
In-store promotion banners 
Newspaper ad mat to tie in with national advertising 


quality graded lumber 


IDAHO WHITE PINE ° PONDEROSA PINE 
SUGAR PINE * WHITE FIR * INCENSE CEDAR 
DOUGLAS FIR * LARCH °* _ RED CEDAR 
LODGEPOLE PINE e ENGELMANN SPRUCE 
WESTERN HEMLOCK 
Circle No. 13 on Handy Cover Card 
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new product 
PREVIEW 


Bonded Sheetboard for Faster Installation 


TW&J Bond-Bord is especially designed for strong, lJight- 
weight roof, floor and wall sheathing. Its core is soft, light, nail- 
able kiln-dried white fir with 12% or less moisture content. 
It is covered on both sides with tough kraft paper laminated 
with a Vinyl-Vinsol adhesive to make a water-resistant sheet- 
board that is strong, easy to install and labor saving. The stand- 
ard 2’x16’ panels are available with shiplapped or square edges 
in two thicknesses: 23/32” and 25/32”. Longer lengths are 
available. 

One man can easily handle a 52-pound, 2’x16’ panel and fit 
it in place, says maker. Bond-Bord saws in place on rafters, 
studs or joists. It also may be hand or power-nailed. The 
panels are steel strapped in uniform packages of 50 pieces for 
easy storing and stacking. Meets FHA specifications. Tarter, 
Webster & Johnson, Inc., Dept.. BMM, P. O. Box 3498, San 
Francisco 19, Calif. 

Circle No. 202 on Handy Cover Card 
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A New Type Floor Tile Offered by Mastic 


A new high-style floor tile is competitively priced with 
asphalt tile but wears twice as long, says maker. Called New 
Concept, the tile contains a new binder, Polymerite, said to 
make it more highly resistant to grease and cleaning solutions, 
easier to maintain and simple for a do-it-yourselfer to install. 
It is installed with the same adhesives and tools as asphalt 
tile. It also can be installed on below-grade as well as on or 
above grade floors. 

The new binder also is said to give the tile a retardance to 
flame that meets U.S. Navy specifications for floor tile aboard 
ship. 

New Concept floor tile is available in 37 colors that will 
harmonize with practically every decorating scheme. It retails 
for about 15¢ per square foot. The new tile is ideal for 
residential or institutional use. The Mastic Div., The Ruberoid 
Co., Dept. BMM, 500 Fifth Ave., New York, N.Y. 

Circle No. 203 on Handy Cover Card 
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Plyplank Flooring Available 

New Plyplank is installed simply by 
laying full length pieces directly on joists 
and nailing them in place. Maker rec- 
ommends a combination of gluing and 
nailing be used. It’s available in two 
thicknesses and several hardwood species. 
Panels are 12” wide and offered pre- 
dominately in 16’ lengths with a few 
shorter pieces from 8 to 16’ included 
in shipments. 

The cross-laminated wooden product 
serves not only as a finish floor but also 


window frame. 


Multi-Use Slide Window 

A new aluminum horizontal slide win- 
dow has combination storm sash and 
screens as integral, permanent part of 
Designated Series 764, 
the window is available as a single slide, 
picture slide, center vent picture slide 
and See-Breeze slide-ventilating picture. 
See-Breeze unit has fixed top glass with 
sliding window at bottom. 

Series 764 ranges in size from narrow 
units to 6’ x 6’ and 4 x 9 picture 
windows. Outside nailing fin snaps off only. 


Pattern Glass Line 

New array of pattern glass for parti 
tions, room dividers and other decorative 
applications calling for privacy without 
the stoppage of light between one area 
and another is announced. Among the 26 
striking designs in decorative, rolled and 
wired glass is the Spotrnet pattern shown 
in photograph above. 

Nominal thickness of glass in the 
pattern line is either 4%” or 7/32”, with 
wired glass available in “4” thickness 
Libbey-Owens-Ford Glass Co., 


as a subfloor. Factory finishing now for use in wood buck construction. Dept. BMM, 811 Madison Ave., Toledo 


limited soon will be fully available. Pot- [ruscon  Div.., 
latch Forests, Dept. BMM, Lewiston, Ida. 
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Republic Steel, Dept. 1, Ohio. 
BMM, 1315 Albert, Youngstown, Ohio. 
Circle No. 205 on Handy Cover Card 


Circle No. 206 on Handy Cover Card 
(continued on page 36) 


For more facts, use handy back cover coupon 


Dow Develops a Thin-Gauge Flashing 

A thin-gauge flexible sheet for elastic through-wall flashing 
and membrane waterproofing is trade-marked Saraloy 200. It 
is designed as a companion product to Saraloy 400 elastic 
flashing, which has a nominal thickness of 1/16” and is used 
for heavy-duty waterproofing and for flashings exposed to 
direct sunlight. Saraloy 200 is recommended for most water- 
proofing and flashing applications not involving direct sun- 
light. These include: window heads and sills, spandrels, belt 
and base courses, foundations, tunnels, shower pans. 

Saraloy 200 is finely embossed on one side to provide 
mechanical keying action in mortar joints. It is self-extinguish- 
ing, water and corrosion resistant, easy to paint, bond and 
fabricate. Nominal sheet thickness overall is 1/32”. Produced 
in rolls 36” wide containing about 200 square feet of material. 
Retail price: 57¢ a square foot. For a brochure, write Dow 


Chemical Co., Dept. BMM, Midland, Mich. 
Circle No. 207 on Handy Cover Card 


Privacy Panel System Is Introduced 

New Privacy Panels provide a homemaker with privacy in 
the yard, patio or swimming pool. Units assemble quickly and 
each package contains eight individual prepainted panel 
sections, crossbars, end brackets, screws and assembly in 
structions. 

Painted surface of the aluminum panels is bonderized baked 
enamel, roller coated white finish. Three panel heights, 4’, 5’ 
and 6’, are available. The vertically-louvered panel shields 
areas of any size. Ventilated for hot weather, it also is a 
protector on windy days. List prices of the 6’ standard width 
range from $24.95 to $34.95 depending upon heights ranging 
from 4 to 67’. 

Privacy Panel never needs painting, will not warp or rot 
Sales aids include a self-standing 32” wide x 42” high panel 
mounted in wood frame. American Screen Products, Dept. 


BMM, 24 State Rd., Chatsworth, Ill. 
Circle No. 208 on Handy Cover Card 
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NEW PRODUCT PREVIEW (begins on page 34) 


Easy-to-Apply Slide 

A new ball-bearing draw- 
er slide that reduces instal- 
lation time is designed for 
side-mounting. Self-aligning 
tabs on drawer track elim- 
inate measuring and level- 
ing. Only %” clearance is 
required on each side for 
installation. Prices start at 
$3.15 per set in individual 
envelope pack. Amerock 
Corp., Dept. BMM, 4000 
Auburn, Rockford, III. 
Circle No. 210 on Handy Cover Card 


Garden Tractor 

A new 7 hp tractor, 
called the Cub Cadet, hauls 
dirt quickly, simply and 
easily. The low-cost unit 
and its full complement of 
attachments is _ especially 
adapted for homes in urban 
and rural areas and for light 
industrial use. Has electric 
starter as optional equip- 
ment. International Harves- 
ter, Dept. BMM, 180 N. 
Michigan, Chicago |. 
Circle No. 211 on Handy Cover Card 


Mailbox Posts 


A new Suburbia line of 
decorative mailbox posts has 
a retail price range of $10 
to $30, according to the de- 
sign. The post itself is made 
of aluminum. The new line 
also includes exclusive dis- 
tribution of G. C. Clark’s 
cast aluminum name signs. 
For literature, write to 
Bennett-Ireland, Inc., Dept. 
BMM, 69 Exchange, Nor- 
wich, N. Y. 


Circle No. 214 on Handy Cover Card 


Soffit Material 


New Gold Bond perforat- 
ed soffit material provides 
built-in ventilation, but does 
not require insect screen- 
ing. A uniform white finish 
is an integral part of the 2’ 
x 4° panels. Tiny insect- 
proof holes are big enough 
for adequate ventilation, yet 
small enough to meet FHA 
screening requirements. Na- 
tional Gypsum Co., Dept. 
BMM, Buffalo 2, N. Y. 

Circle No. 216 on Handy Cover Card 





One-Piece Built-in 

New Modern Maid Town 
House 24 one-piece built- 
in ranges are ideal for re- 
modeling or new construc- 
tion. Model slides into space 
normally occupied by a 24” 
base cabinet. Both electric 
and gas models are available 
in chrome, coppertone, tur- 
quoise, pink and_ yellow 
porcelain. Tennessee Stove 
Works, Dept. BMM, East 
14th, Chattanooga 1. 
Circle No. 217 on Handy Cover Card 


Veneer-Flake Panel 


A new veneer-flake panel 
utilizes a solid flakeboard 
core of vertical-grain hard- 
wood flakes mixed with ce- 
dar. It allows high-pressure 
lamination of choice face 
and back veneers with a 
uniform caliper over sur- 
face. Uses range from slid- 
ing cabinet doors to fine 
furniture. | Georgia-Pacific, 
Dept. BMM, Equitable 
Bldg., Portland 4, Ore. 
Circle No. 212 on Handy Cover Card 


Primecote Sunline 


New Primecote Sunline 
siding now is available to 
building materials dealers 
east of the Rockies. Sun- 
line is a Masonite Tem- 
pered Presdwood siding with 
2”-wide ribs located 8” o.c. 
Widths are 4’ and 32” (32” 
widths available only when 
on inventory). Lengths 
range to 16’. Masonite 
Corp., Dept. BMM, 111 W. 
Washington, Chicago 2. 


PLY« GEM! 


Tara Hardwood Panels 


Newest addition to the 
highly styled Ply-Gem line 
is Tara. The beautiful 
South American hardwood 
panel is available in three 
finishes: Platina, Fruitwood 
and Walnetto. All Tara pan- 
els are vee-grooved. They 
are available in 4’ x 7’ and 
4’ x 8’ sizes. Write to In- 
dustrial Plywood Co., Dept. 
BMM, 105-15 180th St., 
Jamaica 32, N. Y. 

Circle No. 213 on Handy Cover Card 





Circle No. 215 on Handy Cover Card 


Prescored Insulation 


New Fiberglas prescored 
perimeter insulation  per- 
mits a workman to break 
off the size he needs on the 
job site. The 4’ long boards 
can easily be divided into 
standard widths from 4” to 
24” by snapping off sections. 
Insulation is available in 
four standard thicknesses: 
mo, 3e", (4° ond. 14". 
Owens-Corning Fiberglas, 
Dept. BMM, Toledo 1. 

Circle No. 218 on Handy Cover Card 


Prefab Fireplaces 

A modular fireplace with 
furniture styling consists of 
a firebox, wood box with 
sliding doors and_ cherry 
casual table. The Uni-bilt 
Model 5500 is available as a 
complete unit or by _ sec- 
tions. Can be painted any 
color. Burns up to 18” 
wood. Suggested retail 
prices are from $259. Vega 
Industries, Dept. BMM, 
Syracuse 5, N. Y. 
Circle No. 219 on Handy Cover Card 


(continued on page 40) 
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He has a problem 


PeNNUERNON 


Whether your customer is the victim of an 
errant snowball, a builder who needs glass in 
a hurry, or a home repair contractor, he’ll be 
back with repeat business if you stock qual- 
ity PENNVERNON Window Glass. Here’s why: 

Availability: he’ll know he can always get 
what he needs from your store because 
PENNVERNON is available in acomplete range 
of sizes and varieties. Quality: PENNVERNON 
is more than just ordinary window glass. A 
unique Pittsburgh Plate Glass manufactur- 
ing process gives PENNVERNON a brilliant 


surface finish on both sides of the sheet and 
remarkable transparency. Service: You can 
always get quick delivery from your Pitts- 
burgh branch or distributor, so you don’t 
have to carry big inventories. Promotional 
help: he can supply you with a full line of 
sales aids, including signs, labels, counter 
cards, decals, give-away folders and ad mats. 
There’s a Pittsburgh Plate Glass Company 
branch or distributor near you. Pittsburgh 
Plate Glass Company, 632 Fort Duquesne 
Boulevard, Pittsburgh 22, Pennsylvania. 


* Pittsburgh Plate Glass Company 


G Paints + Glass * Chemicals + Fiber Glass In Canada: Canadian Pittsburgh Industries Limited 
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... you have the solution... 


— 


| pennuernon 
| WINDOW GLASS 


the world’s finest 
window glass 


Circle No. 36 on Handy Cover Card 





500 installations 
convince 
Pittsburgh distributor: 


ALCOA Gutters 


Sixteen-foot standard lengths of Alcoa Gutter and Downspout 
systems mean fewer joints, a neater, faster installation. Light 
weight makes handling fast and easy. 
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“Alcoa Gutters and Downspouts are applied with Alcoa Gutter 
Seal and the Alcoa blind riveter so that time-consuming hot 
soldering is eliminated and installation time reduced,’’ says 
George Gyekis, president, Miller-Gyekis, Inc., Pittsburgh. 


= 


and Downspouts are easiest to install” 


“After 32 years’ experience with gutter and downspout 
installations, I’m convinced that the new Alcoa system 
is the biggest improvement in hanging gutters I’ve ever 
seen,” says George Gyekis, president of Miller-Gyekis, 
Inc., Pittsburgh roofing, sheet metal and building prod- 
ucts company. 

“This statement is based on almost 500 installations 
that range from $15,000 development homes to $100,000 
mansions,” says Mr. Gyekis. “In less than a year, the 
Alcoa system has gained phenomenally fast acceptance 
here with architects, contractors and installers. Everyone 
realizes it’s a terrific buy. Installation is so simple. The 
entire assembly job can be done with a simple tool, and 
the aluminum can be shaped to fit any installation. In 
fact, lightweight aluminum goes up so quickly that the 
savings in labor costs virtually pay for the added cost of 


Precision manufacturing holds tolerances to \%, in. for easily 
assembled, tight-fitting joints. Exclusive Alcoa Gutter Seal and 
the fast-acting blind rivets complete the job. The pliable 
Gutter Seal, packaged in collapsible tubes, assures watertight 
seals for the life of the gutters. 
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this higher quality, heavier gage system. Thus, you get 
greater value for the same money. 

“But our customers have found that this is only the 
beginning of their savings. Extra-heavy, corrosion-resist- 
ant aluminum eliminates painting and maintenance. 
Longer life is assured. In spite of an unusually severe 
winter here, we have had no repair or replacement work 
of any kind on Alcoa installations.” 

Success stories like this are repeated almost daily in 
every part of the country as builders and homeowners 
quickly discover the extra advantages of Care-free gutter 
and downspout systems of Alcoa® Aluminum. Find out 
how you can benefit. Call your nearest Alcoa sales office 
today. Or send coupon below to: Aluminum Company 
of America, 1856-A Alcoa Building, Pittsburgh 19, Pa. 


Aluminum Company of America 
1856-A Alcoa Building 
Pittsburgh 19, Pa. 


Please send me detailed information on Alcoa rain-carrying 
equipment, including name of nearest distributor. 
Name 


Address 


City Zone 


ALCOA ALUMINUM 





GUTTERS AND DOWNSPOUTS 


Circle No. 14 on Handy Cover Card 





NEW PRODUCT PREVIEW 


Incandescent Cabinet 


General’s new  surface- 
mounted incandescent light- 
ed cabinet is designed to 
adequately illuminate an 
average size bathroom. Saves 
cost of recessed wall open- 
ing, ceiling outlet and ceil- 
ing fixture. It retails at 
$44.33. Cooperative adver- 
tising allowances are avail- 
able. General Bathroom 
Products, Dept. BMM, 1056 
N. Wood St., Chicago 22. 


Circle No. 220 on Handy Cover Card 


(begins on page 34) 


Introduces New Sink 


A 37” x 22” stainless steel 
sink has been added to the 
highly-styled Cuisine Cen- 
tre line designed by Ray- 
mond Loewy Associates. 
The new unit is especially 
suited as a replacement sink 
where a 36” x 21” opening 
exists or for new construc- 
tion. Small bowl may be left 
or right. Elkay Mfg., Dept. 
BMM, 1874 So. 54th Ave.., 
Chicago 50. 

Circle No. 221 on Handy Cover Card 


Expands Preway Line 
Nine new built-in ovens 
and surface ranges and 
three new hoods have been 
added to the Preway line, 
including two new one-piece 
Compact models in gas and 
electric. Gas model has 140° 
Low-Temp oven control, a 
large capacity broiler is 
standard and there’s a choice 
of finishes. Preway, Inc., 
Dept. BMM, 1430 2nd St. 
N., Wisconsin Rapids, Wis. 


Circle No. 224 on Handy Cover Card 


K&M Colored Sheets 


Decorative asbestos-ce- 
ment sheets prefinished in 
15 permanent colors are 
ideal for use as_ curtain 
walls, partitions, siding and 
roofing. The colored sheets 
are available in ribbed, cor- 
rugated and most of K&M’s 
flat patterns. They can be 
power-drilled and sawed 
without chipping color sur- 
face. Keasbey & Mattison, 
Dept. BMM, Ambler, Penna. 
Circle No. 226 on Handy Cover Cord 
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Has New Cabinet Line 


New Progress bathroom 
cabinets have one-piece, 
seamless, polished stainless 
steel portrait frames. Over- 
head or side fluorescent 
fixtures have diffuser, are 
complete with on-off switch 
and convenience outlet. Cab- 
inets are wired to comply 
with UL standards. Progress 
Mfg. Co., Dept. BMM, Cas- 
tor Ave. & Tulip St., Phila- 
delphia 34. 

Circle No. 227 on Handy Cover Card 


Vent-a-Ridge Offered 


Aluminum  Vent-a-Ridge 
offers increased ventilating 
capacity and economy in 
construction, maker says. 
Available in 8’, 9’ and 
10’ lengths. Sets only half- 
a-dollar high on the ridge. 
Installs in minutes. Simply 
leave 144” air gap at the 
ridge and cover with Vent- 
a-Ridge. For brochure, write 
HC Products Co., Dept. 
BMM, Princeville, Til. 

Circle No. 222 on Handy Cover Card 


Tile-Like Finish 

Tile-It is a brush or 
spray-applied finish that 
dries to a tile-like surface. It 
may be applied over painted 
or unpainted surfaces, such 
as: concrete, ceramic tile, 
wood, metal, marble. Avail- 
able in six colors for re- 
decorating and_ re-coating. 
Tile-It is applied in a simple 
two-coat process. McDou- 
gall-Butler, Dept. BMM, 
2929 Main, Buffalo, N. Y. 


Maze Roofing Nails 


New Stormguard Neo- 
prene washer nails are de- 
signed for the leakproof ap- 
plication of steel and alumi- 
num roofing but seal the 
nail hole with a Neoprene 
washer rather than with a 
fully enclosed lead head. 
Available with flat or um- 
brella heads in 5 and 50- 
pound cartons. For sam- 
ples, write to W. H. Maze, 
Dept. BMM, Peru, Ill. 

Circle No. 223 on Handy Cover Card 
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Super V Finish 


A new clear coating for 
all interior or exterior wood 
is said to have double-life 
durability. Called Super V, 
it provides a_ long-lasting 
finish for floors, cabinets, 
trim and wood paneling. 
Ideal as clear coating for 
wood boats. Retail prices: 
$10.50 per gallon; $2.96 per 
quart. O’Brien Corp., Dept. 
BMM, 2001 W. Washington, 
South Bend, Ind. 

Circle No. 228 on Handy Cover Card 


Melts Snow & Ice 


New aerosol windshield 
De-Icer defrosts car win- 
dows instantly and _ frees 
frozen locks. Trade-named 
Ice-No-More, it also is 
available in six and 25- 
pound packages. Thaws and 
melts ice and snow on pipes, 
drives and porches. Dealer 
may buy as little as a case 
of each. Camp Chemical 
Co., Dept. BMM, 170 2nd 
Ave., Brooklyn, N. Y. 

Circle No. 229 on Handy Cover Card 
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Adds Premiere Series 


A fleecy cloud effect is 
achieved over .the surface 
and through the full 1/16” 
thickness of new Vina-Lux 
Premiere vinyl asbestos tile. 
Premiere Series is offered in 
9” x 9” size in 7 colors with 
tinted-white backgrounds, 
including two metallics. Az- 
rock Products Div., Uvalde 
Rock Asphalt Co., Dept. 
BMM, Box 531, San An- 
tonio, Tex. 

Circle No. 230 on Handy Cover Card 


a double 


Modernfold 200 Line 


New Modernfold 200 has 
strength _ steel 


Flexible Flooring 

Georgia-Pacific’s new two- 
ply Flexible Oak Flooring 
has a traffic-proof factory 
finish, The %” thick, 9” 
x 9” tiles are easy to apply 
on plywood, hardboard or 
concrete “on-grade” floor 
slabs. Thin enough to match 
thickness of kitchen and 
bathroom linoleum or tile. 
Georgia-Pacific Corp., Dept. 
BMM, Equitable _ Bidg., 
Portland 4, Ore. 


Circle No. 231 on Handy Cover Card 






SELL 


THE POST WITH THE 
HOT FORMED SHRUNK 
ON ANCHOR 













FENCE POSTS 






GUARANTEED 
100 to 1* 


Only Gold Crowns have the Shrunk- 
on anchor plate. It's not riveted or 
welded to the post, but actually 
heated and shrunk-on so it will not 
come off in roughest handling. And 
it's guaranteed 100 to 1.* 

Gold Crowns anchor well in any 
soil, stay straight and hold fence 
wires tight. Finished in green and 
gold enamel, double baked, they 
dress-up your farm. 





































frame. Its vinyl covers also 
can be painted or slip-cov- 
ered. Closet doors are avail- 
able to open from either 
end. Retail price for a 32” 
x 80” unit is about $28.95. 
The folding doors are avail- 
able in sizes up to 16’ in 
width. New Castle Prod- 
ucts, Dept. BMM, 1 Ave- 
nue, New Castle, Ind. 





For more facts, use 
handy back cover 


HOT 
FORMED 
AND 
SHRUNK 
\ . ON 
N PLATE 
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Strutwall Improved 


The Andersen Strutwall 
Window Wall component 
now has divided light sash. 
It retails at $41.02 in aver- 
age size. Optional plywood 
box header replaces site-in- 
stalled double 2x6s. Fac- 
tory-applied sheathing below 
window also is furnished on 
units in carload lots, if de- 
sired. Andersen Corpora- 
tion, Dept. BMM, Bayport, 
Minn. 

Circle No. 233 on Handy Cover Card 


coupon. 


Patch That Crack 


Kex Paste Spackling is 
ready-mixed for filling holes 
in plaster, wallboard, wood. 
A % _ pint hand squeeze 
tube with Klip-Tip nozzle 
provides for cutting tip to 
size and squeezing Kex di- 
rectly into cracks. Flat % 
pint can, quart and gallon 
sizes also are available. Rut- 
land Fire Clay, Dept. BMM, 
Curtis Ave., Rutland, Vt. 
Circle No. 234 on Handy Cover Card 

(continued on page 42) 
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CROSS SECTION VIEW 
NO BOLTS 

NO CLAMPS 
NO RIVETS 













"100.23: FREE 


Gaaes' Steel Division will give one 

ed steel fence posts free Beaght 
my id, if the shrunk-on anchor plate on 
any Gold Crown Studded T Fence Post 
should come off in shipping, hauling, 
driving or pulling due to elective mate- 
rial or workmanship and the post and 
anchor plate are returned express collect 
to our factory for inspection and verifica- 
tion of the claim. 
















WRITE FOR DETAILS TODAY 









CALUMET STEEL DIVISION 
FRANKLIN STEEL DIVISION 


stolge Ea A s-laal-1ml Orola olola-halela 
200 South Michigan Ave. Chicago 4, Ill 
Mills: Chicago Heights, Ill. —Franklin, Pa 













NEW PRODUCT PREVIEW 


Window Pane Dividers 
New Windo-bar units 
snap in or out quickly. 
Muntins are made. of 
selected wood and finished. 
Tiny metal clips hold them 
in place. Sets are available 
to fit a large variety of win- 
dow sizes. Traditional styles 
include 6 and 8 light sash; 
Swiss, 7 or 12 light dia- 
mond-shaped designs. Zeg- 
ers, Inc., Dept. BMM, 8090 
S. Chicago Ave., Chicago. 
Circle No. 235 on Handy Cover Card 


(begins on page 34) 
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Big 44 Garage Doors 
New Big 44 overhead sec- 
tional garage doors require 
642” minimum headroom. 
They are available in 
four sizes: 8’ x 6’6”, 8’ x 7’, 
9 x 66” and 9’ x 7’. The 
four - section, four - panel 
door floats on grease-packed 
rollers and sheaves. Calder 
Wedge Tight track provides 
tight door fit. Calder Mfg., 
Dept. BMM, 628 N. Prince, 
Lancaster, Penna. 
Circle No. 236 on Handy Cover Card 


Two New Attachments 

Simplicity announces two 
new attachments are avail- 
able for its Model 700 rid- 
ing tractor. They include: 
a 42” Rotary Mower, which 
has a retail price of $125; 
and a 46” Sickle Bar, which 
retails for $115. Coopera- 
tive advertising allowances 
are available to dealers. For 
literature, write to Sim- 
plicity Mfg. Co., Dept. 
BMM, Port Washington, 
Wis. 


Circle No. 239 on Handy Cover Card 


Low-Priced Falcon 
Three channel full-tilt ac- 
tion of the new Falcon 
makes it easy to clean both 
sides of glass from inside. 
Retailing at $15.20, the low- 
priced aluminum combina- 
tion window has wool pile 
weather stripping, wrap- 
around vinyl glazing and 
super weather-sealed frame 
corners. American Alumi- 
num Window Corp., Dept. 
BMM, Malden, Mass. 
Circle No. 241 on Handy Cover Card 


Adds Two Patterns 
Decorative ceiling _ tile 
available in a new swirl de- 
sign shown at top has trac- 
ery of either gold or silver 
on white background. A 
second design of printed fis- 
sures gives effect of being 
deeply etched. These tile 
are 4%” thick, 12” x 12” 
only. Certain-teed Products 
Corp., Dept. BMM, 120 E. 
Lancaster Ave., Ardmore. 
Penna. 
Circle No. 242 on Handy Cover Card 


Sliding Patio Doors 
New Gateway _ sliding 
patio doors are designed to 
be used with 3/16”, 7/32” 
or %” single glass or with 
54a” Twindow insulating 
glass. The economy-priced 
aluminum doors are avail- 
able in a wide range of styles 
and sizes. Ideal for use in re- 
modeling or new construc- 
tion. Pittsburgh Plate Glass 
Co., Dept. BMM, 632 Fort 
Duquesne, Pittsburgh 22. 
Circle No. 237 on Handy Cover Card 


Colorful Fencing 


Wethr-Web, a new saran 
plastic fencing material, 
combines privacy with a 
complete color range. Scis- 
sor and stapler are only in- 
stallation tools needed by 
homemaker. A_ 5’ _ fence 
costs a_ retailer, complete 
with posts and toprail, well 
under $1 per foot. Sales aids 
include a sample model. 
Weblite, Inc., Dept. BMM, 
24 Jericho Turnpike, Mine- 
ola, L. I., N. 


Ceiling Board 

A new acoustical unit is 
designed for use with met- 
al grid systems for sus- 
pended ceilings. The gyp- 
sum ceiling board is rein- 
forced with glass fibers and 
is incombustible. Perforated 
in Full Random pattern, 
it’s available in 24” x 24” 
units, %” thick. For litera- 
ture, write Bestwall Gyp- 
sum, Dept. BMM, 120 E. 
Lancaster, Ardmore, Penna. 
Circle No. 238 on Handy Cover Card 
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Mirror Vanity 


New Grote Mirror Vanity 
has stainless steel one-piece 
top and cabinet sides. Vanity 
reduces inventory to two 
items which can be sold 
three ways: mirror separate- 
ly, cabinets separately, and 
combinations. Cabinet and 
mirror join together quickly 
for one-piece _ installation. 
For specifications, write 
Grote Mfg. Co., Dept. 
BMM, Madison, Ind. 

Circle No. 243 on Handy Cover Card 








Trackless Bi-Fold 


A new trackless bi-fold 
Ready Hung Door unit has 
hinge-mounted doors _ that 
leave the opening 100% 
clear. Fully factory assem- 
bled with adjustable split 
jamb. Installs in minutes. 
Folding action is automatic 
and silent. Choice of door 
styles and specie is offered. 
Ready Hung Door Corp., 
Dept. BMM, Neil P. Ander- 
son Bldg., Fort Worth 2. 
Circle No. 244 on Handy Cover Card 


(continued on page 44) 
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are unparalleled for beautifying th 
lable in all standard patterns or milled to 
architectural design. yy hee 


moulding and 
of any home. Avai 
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POTLATCH 
FORESTS, INC. 


BRADLEY -SOUTHERN DIVISION 
WARREN, ARKANSAS 


Look To Potlatch 





For your western lumber 
needs contact these 
PFI offices 
PITTSBURGH, PENN 
1615 ver Bidg 
KANSAS CITY, MO 
2007 Bryant Bidg 
DEER PARK, WASH 
CHICAGO, ILL 
20 N. Wacker Dr 
NEW BRUNSWICK, N. J 
Post Office Box 55 

JACKSONVILLE, FLA 

4113 Longw Rd 

LEWISTON, IDAHO 
General Offices 














NEW PRODUCT PREVIEW 


Revolving Storage 


A built-in food contain- 
er consists of five baskets 
revolving on a reel with ac- 
cess through 20” x 14” 
opening in counter top 
above reel. Called Korner 
Stor, it holds 70 pounds of 
groceries. Shipped kd. In- 
stalls in minutes. Retail 
price of $85 includes 20” x 
14” maple cutting board. 
Murray Equipment, Dept. 
BMM, 66 N. Murray, York, 
Penna. 

Circle No. 245 on Handy Cover Card 


(begins on page 34) 


Model PT-500 Feastmas- 
ter is ideal for kitchen or 
outdoor use. Simple one- 
piece installation requires a 
masonry pit only 1856” x 
265%” x 12” deep. Crank 
raises or lowers. fire level. 
PT-500 retails at $29.95; 
two other models are avail- 
able. For _ specifications 
sheet, write Superior Fire- 
place, Dept. BMM, 4325 
Artesia Ave., Fullerton, 
Calif. 

Circle No. 246 on Handy Cover Card 


VY," Laminated Plank 


A new 2” laminated plank 
flooring is prefinished with 
slightly beveled edges. Avail- 
able in widths of 3”, 4”, 5”, 
6”, 7”. Lengths are about 
2%’ to 74%’. Matching plugs 
are inserted in the end of 
each plank. Plank is easily 
installed in adhesive. Can 
be laid directly over con- 
crete slabs. Wood-Mosaic, 
Dept. BMM, 5000 Critten- 
den, Louisville, Ky. 


Circle No. 249 on Handy Cover Card 
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Regency Fireplace 


The Regency, a free- 
standing fireplace, has _ re- 
movable, heat-resistant glass 
panels on three sides, black 
mesh firescreen on the 


fourth side. Star-shaped, 
sloping hood covers firebox 
area and joins 10” square 
flue housing containing an 
8”-round steel flue. Raised 
hearth surrounds fire on all 
sides. Majestic Co., Dept. 
BMM, 733 Erie, Hunting- 
ton, Ind. 

Circle No. 251 on Handy Cover Card 





Expands Marlite Line 


Two colorful new lines 
of plastic-surfaced Marlite 
paneling are announced. Six 
panels in bottom row are 
new De Luxe Marble pat- 
terns; four on top are gold- 
en Fleece and Lace patterns. 
Paneling is washable, never 
needs refinishing. Both heat 
and moisture resistant, it’s 
ideal for use in bathrooms 
and kitchens. Marsh Wall 
Products, Dept. BMM, Dov- 
er, Ohio. 


Circle No. 252 on Handy Cover Card 


Does Four Jobs 


New Kwik Sand lightens 
natural wood, primes, seals 
and fills in one operation. 
Kwik Sand dries in 3-to-4 
hours and can then be 
sanded with fine sandpaper 
or buffed with steel wool. 
Kwik Sand is applied by 
brush right from can. For 
two free circulars on fin- 
ishing natural wood, write 
McCloskey Varnish, Dept. 
BMM, 7600 State Rd., Phil 
adelphia 36. 

Circle No. 247 on Handy Cover Card 


Adds New Casement 


A new Malta Casement 
is available in standard 
multiple-unit openings, in- 
cluding combinations with 
picture windows. It has sin- 
gle light sash in a variety of 
heights and widths. Snap-in 
grids are available as an ac- 
cessory. All wood parts are 
of ponderosa pine. New sill 
design makes _ installation 
easier, says Malta Mfg. Co., 
Dept. BMM, Malta, Ohio. 


Garden Shears 


A new Snap-Cut mer- 
chandiser provides a dealer 
with a complete’ garden 
shear department. Unit con- 
tains: six No. 119 pruners, 
six No. 1207 grass shears, 
four No. 114-8 metal han- 
dled hedge shears and a sup- 
ply of free pruning guides. 
Free rack is shipped as a 
complete unit in one carton 
ready for use. Seymour 
Smith & Co., Dept. BMM, 
Oakville, Conn. 

Circle No. 248 on Handy Cover Card 


Circle No. 250 on Handy Cover Card 


a 


Panel Door Hardware 


New folding panel hard- 
ware has a_ spring-loaded 
top pivot assembly to as- 
sure taut door-track engage- 
ment during installation. 
Other advantages include: 
hidden hardware for pas- 
sageway installation, sturdy 
apron mounts for hollow 
core closet doors. Complete 
range of sizes available. 
Grant Pulley & Hdwe., 
Dept. BMM, High St., West 
Nyack, N. Y. 


Circle No. 253 on Handy Cover Card 


Panel-Lift Door 


A new automatic, verti- 
cally operating garage door 
has only 9 components, se- 
cured to jamb opening by 
4 bolts. In one hour one 
person can install it inside 
or outside door opening. 
The steel panels glide up 
into a unit only 10” deep. 
Door works like a venetian 
blind. For brochure, write 
Panel-Lift, Dept. BMM, 
1724 Chestnut, Philadelph- 
ia. 

Circle No. 254 on Handy Cover Card 

(continued on page 46) 
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WANTED! 
A NEW 
ROOF 
AND 

ALUMINUM 
SIDING + 


NO FUTURE PAINT JOBS! 
Alcoa Aluminum Siding, made ex- 
pressly for Bird, does not rot, chip 
or peel, withstands weather for 
years and years. 


NO FUTURE ROOFING RE- 
PAIRS! The sun sets these dots 
» of powerful adhesive into sticking 
- action, sealing shingle to shingle ~ 
** ina powerful grip that even hurri- 
canes don’t rip loose. 


Pi oe 


Millions of homes in this country are in the market for the profitable 
Bird products that are a cinch to sell. We don’t say the people 
who live in this house are potential customers of 

yours ... but lots of the millions are. They're in your 

territory, they’re all set to improve or remodel their 

homes, they can be sold — easy! — on siding and shingles that 
eliminate future costly upkeep: the mighty Bird Wind Seal 
Shingle, and Alcoa Aluminum Siding made expressly for Bird. BUILDING MATERIALS 


EAST WALPOLE, MASS. + CHICAGO, ILL. » CHARLESTON, S. C. +» SHREVEPORT, LA 


get into this fast-growing market with these fast-selling low-upkeep products! contact your Bird representative today! 
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NEW PRODUCT PREVIEW (legins on page 34) 


* 
JACK NUT 


USE WHERE WOOD OR SHEET 
METAL SCREWS WONT HOLD 








Carded Jack Nuts 

Four jack nuts blister- 
packed with screws are 
available on an eye-catching 
display card. Minimum dol- 
lar investment for a dealer 
is $2.49 for a box contain- 
ing 12 of the cards. Suggest- 
ed retail price is 38¢ per 
card. Usual dealer markup 
on cost is 334%. Free 
literature is available. Mol- 
ly Corp., Dept. BMM, 230 
N. 5th, Reading, Penna. 
Circle No. 255 on Hondy Cover Card 


Nylon Mason’s Line 


Versatile 100% nylon line 
now is packaged in a color- 
ful counter display. Ideal 
for use as chalk line, indoor 
clothesline, mirror cord, pull 
cord. Braided or Twisted 
Nylon Mason’s line is of- 
fered in % Ib., % Ib. and | 
lb. tubes, each tube poly- 
ethylene wrapped. Colors: 
natural or yellow. King Cot- 
ton Cordage, Dept. BMM, 
105 Duane, New York. 
Circle No. 256 on Handy Cover Card 


Add-A-Tool Mount 


New Add-A-Tool mount 
makes it possible for a han- 
dyman to transform his Saw- 
smith into a jointer, band- 
saw, belt sander or com- 
pressor-sprayer. Mount bolts 
easily to Sawsmith and pro- 
vides for a twin-tube mount- 
ing of the specially designed 
accessory tools also offered 
by Yuba. Mount retails for 
$5.95. Yuba, Dept. BMM, 
800 Evans, Cincinnati. 


Circle No. 259 on Handy Cover Card 





Golden Cushiontone 


When installed on ceil- 
ing, Golden Cushiontone 
creates appearance of trav- 
ertine marble laced with 
tiny particles of gold. The 
new wood fiber acoustical 
material is washable. To in- 
troduce it, Armstrong is of- 
fering dealers a special pur- 
chase plan of 12 cartons for 
the price of 10. Armstrong 
Cork Co., Dept. BMM, Lan- 
caster, Penna. 

Circle No. 261 on Handy Cover Card 
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Lets Light Through 


Filuma translucent over- 
head type garage doors light 
up interior even to showing 
image of truck standing on 
outside as shown in photo 
above. The strong reinforced 
fiberglass panels are avail- 
able in five colors. Panels 
are encased in extruded alu- 
minum rails. For a new 
brochure, write Frantz Mfg. 
Co., Dept. BMM, 309 W. 
3rd, Sterling, Ml. 


Circle No. 262 on Handy Cover Card 


Twin Tilt Hardware 


New Twin Tilt hardware 
converts any regular double- 
hung window into a tilt-in 
type. Unit eliminates use 
of ropes, pulleys, chains. 
The conversion hardware 
can be installed using exist- 
ing window frame without 
interfering with storm sashes 
or screens already, in use. 
Retail price: $17.95. Twin 
Tilt, Dept. BMM, 141 Steu- 
ben, Pittsburgh 20. 

Circle No. 257 on Handy Cover Card 


Colony Kitchen 


The Colony may be as- 
sembled for either right or 
left-hand corners, or used as 
a room divider. It may be 
wall hung or freestanding. 
Backs are completely fin- 
ished. Matching chairs are 
available. Upholstery _ is 
heavyweight _ elastic-backed 
vinyl. Unit right, complete 
with table, retails at $199.95. 
Dormalux Co., Dept. BMM, 
Buffalo 2. 


Garden Tool Center 


A new mobile merchan- 
diser_ self-sells 80 long- 
handle garden tools in 2/2’ 
x 4’ space. Wire racks hold 
36 small tools. Display is 
offered with stock of 52 
long-handle tools having a 
retail value of $212.38; deal- 
er price is $134.87. In west, 
value is $217.65; dealer 
price, $138.38. Union Fork 
& Hoe, Dept. BMM, 500 
Dublin, Columbus, Ohio. 
Circle No. 258 on Handy Cover Card 


Circle No. 260 on Handy Cover Card 


Versatile Door 


New DeVac Bilt-In Door 
is actually three doors in 
one. A retailer may stock 
one door-and offer three de- 
signs just by interchanging 
bottom panels of door. Sug- 
gested retail price is $33.75. 
Dealer markup on cost is 
50%. There is no minimum 
dollar investment required 
by a retailer. DeVac, Dept. 
BMM, 5900 Wayzata, Min- 
neapolis 16. 

Circle No. 263 on Handy Cover Card 





Lifecoat Redwood 


Lifecoat factory-primed 
redwood, without a final 
coat, has indicated ability 
to withstand about one year 
of exposure without failure 
and was in good condition to 
receive a final coat. Life- 
coat redwood products are 
available from distributors 
or in pool car shipments. 
Write Simpson Redwood 
Co., Dept. BMM, P. O. Box 
127, Arcata, Calif. 

Circle No. 264 on Handy Cover Card 
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Adds Safe-Temp Line 
New Safe-Temp shower 
enclosures consist of a 5’ 
recessed tub enclosure at 
$85 list price; a 24” x 66” 
standard shower door listed 
at $57 and a standard 48” 
x 72” double rollaway stall 
enclosure with a list price of 
$99. Enclosures are glazed 
with new Tempered Safety 
Glass. Shower Door, Dept. 
BMM, 1301 Chattahoochee, 
N. W., Atlanta. 
Circle No. 265 on Handy Cover Card 


Kitchens in Cherry 


A new cherry cabinet line 
is available in three styles: 
French provincial, _ plain 
doors without provincial de- 
sign, and modern. Rails are 
of solid cherry; doors have 
warp-proof core covered 
with cherry veneer. All 
frame members are joined 
by dowels and glued. For 
brochure, write L-CO Cabi- 
net Corp., Dept. BMM, S. 
Sth St., Shamokin, Penna. 
Circle No. 266 on Handy Cover Card 


Hood Line Introduced 
High-styled exhaust hoods 


for its built-in surface cook- 
ing units are announced by 
General Electric. Three new 
built-in ovens, called the 
Custom line, bring to six the 
number of ovens offered by 
GE. Two of the three hoods 
in the GE line have Eye-Hi 
controls for surface cooking 
units. General Electric, 
Range Dept. BMM, Appli- 
ance Park, Louisville, 1. 


For more facts, use 
handy back cover 


Circle No. 267 on Handy Cover Card 


Wood Preservative 


New Oz Wood Preserver 
protects wood against ter- 
mites, decay, mildew and 
fungi. It contains Butinox, a 
liquid organo-tin non-injuri- 
ous to plants which normal- 
ly doesn't affect skin. Tests 
prove OZ to be twice as 
toxic to decay, bacteria and 
fungi as preservatives based 
on 5% _ pentachlorophenol, 
says Osmose, Dept. BMM, 
980 Ellicott, Buffalo. 


Circle No. 268 on Handy Cover Card 


coupon. 


Tap-it Nylon Anchors 


New Tap-It nylon an- 
chors can be used in place 
of toggles, fiber anchors, 
nail or pin drives, lead 
wood screw anchors and 
caulking anchors, says mak- 
er. Installer simply drills 
hole, inserts anchor and taps 
drivescrew with hammer. 
Available in round or flat 
head designs in three sizes. 
U. S. Expansion Bolt Co., 
Dept. BMM, York, Penna. 
Circle No. 269 on Handy Cover Card 

(continued on page 48) 


January 30, 1961, BUILDING MATERIALS MERCHANDISER (American Lumberman) 





COMPLETE LINE 
OF RANGE HOODS 
FROM 


> progress 


Electronic ductless...self contained... 
and twin blower range hoods available in 
30”, 36”, and 42” widths and four fin- 
ishes: Solid Copper, Solid Stainless, Cop- 
pertone and Platinum. Ideal for either 
new construction or remodeling. 


Amazing new 
Airsweep 


AURSWEEP © 0:2". 


removes smoke and ce king odors elec- 
tronically. Prewired at.d easy to install. 
Needs no ducts or replacement filters. 


SELF-CONTAINED HOOD with two lights 
and aluminum mesh filter. Vertical or 
horizontal discharge. Factory wired and 
ready to install. 


TWIN BLOWER RANGE HOOD. Space 
saving with quiet twin-blower, twin-light 
design for horizontal or vertical dis- 
charge. Two-speed, push button control. 


a progress 


Manufacturing Co., Inc. 
Philadelphia 34, Penna. 


World’s Largest Manufacturer of Residential 
Lighting and Related Electrical Products. 


PROGRESS MANUFACTURING CO., INC. 
Philadelphia 34, Penna. 


(0 AIRSWEEP [] SELF CONTAINED 
CL) TWIN BLOWER 


Name___ 
Se 
En ee ne MRE se re ee eR. oN 
City AG State a 
‘SPEED ITC TES OR 
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NEW PRODUCT PREVIEW 


Fem. Ea nnn iM 
Non-Ducted Hood 


A new non-ducted hood 
only 7” deep has three-pur- 
pose filter to eliminate 
smoke, grease and odors. 
Hood extends 21” from wall 
to cover front burners. Wir- 
ing can be plug-in or con- 
cealed. It’s available in 30”, 
36”, 42” and 48” widths in 
four finishes. Prices range 
from $84.95 to $119.95. Nu- 
Tone, Dept. BMM, Madi- 
son & Red Bank Rds., Cin- 
cinnati. 

Circle No. 270 on Handy Cover Card 
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Low-Cost Locksets 
Sargent’s new “2-line” 
AlignaLock has an improved 
l-Zone lockset assembly, 25- 
second latchset assembly and 
a 2%” standard rose. The 
new line of low-cost residen- 
tial locksets and latchsets is 
available in  point-of-pur- 
chase packaging. Template 
is conveniently located on 
flap of box. Sargent & Co., 
Dept. BMM, New Haven 9, 
Conn. 
Circle No. 276 on Handy Cover Card 
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Shure-Drive Hammer 


Retail price of each two- 
pound, Shure-Drive hammer 
in a new counter display is 
$9.95. Unit holds six ham- 
mers individually packaged 
in red-and-black boxes. List 
price of each display is 
$59.70; dealer cost of the 
unit is $39, giving him a 
profit of $20.70. Ramset, 
Winchester-W e stern Div., 
Olin’ Mathieson, Dept. 
BMM, Winchester Ave., 
New Haven, Conn. 

Circle No. 271 on Handy Cover Card 


Take-Home Poly Film 


New 50’ carton rolls ot 
VisQueen polyethylene film 
are available in special take- 
home dispenser packages. 
Both black and natural film 
are available in widths rang- 
ing from 3’ to 20%. Re- 
tails at 2¢ per square foot 
for 4-mil; 3¢ per square 
foot for 6-mil film. Visking 
Co., Dept. BMM, 6733 W. 
65th St., Chicago 38. 
Circle No. 274 on Handy Cover Card 
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Westernaire Offered 


Westernaire is the new- 
est member in Congoleum- 


Nairn’s  Flor-Ever inlaid 
vinyl group. It is dramatical- 
ly designed with clusters of 
cube-like figures arranged in 
a striking three-dimensional 
pattern. It is produced in six 
colorations and is competi- 
tively priced, maker says. 
Congoleum - Nairn, Dept. 
BMM, 195 Belgrove, Kear- 
ny, N. J. 


Circle No. 277 on Handy Cover Card 


Atlas Line Increased 


A new color, Atlas-Aire 
DeLuxe Red, now will iden- 
tify maker’s 1961 mower 
line. Mower prices start at 
$49.95. Additions in the °61 
line include: a leaf burner, 
reel mowers, riding mower, 
edger/trimmer and can cart. 
A tiller is offered in two 
models: regular and reversi- 
ble. For brochure, write At- 
las Tool, Dept. BMM, 5147 
Natural Bridge Blvd., St. 
Louis. 

Circle No. 272 on Handy Cover Card 


Patio-Garden Bell 


Mounting bracket of a 
polished aluminum bell is a 
satin black ship’s wheel. 
Each bell is_ individually 
packed in colorful counter 
display box. Ideal as a bar- 
becue bell, meal call bell or 
door bell. Use on porch or 
patio or in playroom. A per- 
fect gift item. Retails at 
$2.39. Bevin Bros., Dept. 
BMM, East Hampton, Conn. 
Circle No. 275 on Handy Cover Card 


Hardwood Tile 

New Higgins Stretched 
Wood Tile is made of solid 
hardwood %” thick in 9” x 
9” size. Installed in a rec- 
ommended adhesive, the 
hardwood tiles are an ideal 
floor covering on concrete 
slabs, on  grade-suspended 
slabs, wood subfloors and 
over worn resilient, wood or 
terrazzo floors, says maker. 
Higgins, Dept. BMM, P. O. 
Box 8169, New Orleans. 


Circle No. 278 on Handy Cover Card 


Home Laundry Line 


New fully automated pro- 
grammed washers and dryers 
make all decisions for wash- 
ing and drying at touch of 
a button. “Free-span” line 
has 3 matched washers, 3 
dryers; a “deluxe” line has 
4 matched washers, 4 dryers. 
“Limited edition” washer 
and dryer has color-styled 
interior. Dryers introduce a 
“speed flow” drying system. 
Hotpoint, Dept. BMM, 5600 
W. Taylor, Chicago. 

Circle No. 273 on Handy Cover Card 


Round Face Latch 

Kwikset’s new Round 
Face Latch for use on its 
400 line has a 3° bevel for 
flush mounting in beveled 
doors. Face is covered with a 
wrought brass cap. It’s said 
to install four times faster 
than conventional latches 
without mortising, chiseling 
or screws. Kwikset Div., 
American Hardware, Dept. 
BMM, 516 E. Santa Ana, 
Anaheim, Calif. 


Circle No. 279 on Handy Cover Card 
(continued on page 50) 
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Promote Family-Recreation R 


@ Ideas for Ads 
@ Complete Layouts 


@ High quality illustrations 


ADservice, produced by Building Materials Merchandiser has 
unique flexibility. If you promote remodeling, illustrations 
are offered on all big ticket packages. And when a multi- 
item ad is planned you have your choice of hundreds of 
product mats. 


There are now 34 mat pages available. Each page sells 
for $3.95, less in quantities, and you get a large heading 
illustration and from six to seven smaller illustrations on 
every page. With each page, we also provide suggested 











and the Re hsbecy - 
luatrations 
any size ad 





layouts and copy. 


Package 2 


Theme and Project 
Illustrations 


Add-a-room (exterior) 
Add-a-room (interior) 
Add-a-room (sketches) 
Attic room 


Christmas, headline illus. 
Dormer 

Entrance, before-after 
Family-recreation room. 


CD -0'n 6.460.045 00t Gente tee 2 
Garage converted to room 
Get ready for winter 


Home improvement 
(composite ) 


Insulation 
Kitchen 


Modernization Magic 
Money to loan 


Outdoor living 


ee re 3 
Planning help .............. 23 
Ply wood 


Roofing 
Screened porch ............. 2 
Warehouse sale 


Package 1 


Theme and Project Mat 
Illustrations Page No. 


Add-a-room 
Attic rooms 


Christmas, general 
Christmas, recreation room.... 
Christmas, tools 


Fencing 

Garage selection ... 

Hardware 

Home workshop, tools 6 
Home improvement for interiors 21 


Insulation , 


Porch or breezeway. . 
Recreation rooms ..... ‘ 
Spring check-up 


Products and 
Applications 


Adjustable post 

Blanket insulation 

Caulking gun 

Cedar closet lining . 
Ceiling tile, insulating ..... 


Ceiling tile, acoustical 
Concrete mix 


Products and 
Applications 


Acoustical tile 
Awning, window 


2 er 30 


Christmas patterns 

Combination doors .......... 
Combination windows ....... 
CG COD icc bcnedeescvtes 


Doors, interior 


Fan, kitchen 
Fence, picket 
PE DTU NGi toon secsaks ow 


Hardboard, perforated ...... 32 


Insulation, blanket 
Insulation, pouring 


Kitchen cabinets ......... 23. 26 


Louvered shutters, interior . . ae 
Lumber, piece-price ........ ! 2 


Paint, exterior 
Paint, interior 
Ping pong table 
Plywood .. 


Roof cement. 
Roofing, shingles 


Storm sash 


Table legs 
Tools, hand 
Train table, plywood ........ 


2 Se ee 
WROREOTOUEED: occ ccceccceuces é 
Wrought iron railing 


Cornice, plywood ..... 
Counter top . is 
Cutting board 


Doors, combination 
Doors, flus. 

Doors, folding 
Doors, interior 
Doors, 

Doors, 


Fence, ornamental 
» plekets ...... 
posts . Saos 
» wood and wire . 
Floor tile 1 
Flooring, hardwood ... 


Garages 

Garage doors 
Glass block Ae 
Gutter and downspout . 


Hardboard, perforated .. 
Hardboard, wall tile 
Hardware, builders’ 
Hose, garden 

Insulating plank 
Insulating siding 
Insulation, blankets .... 
Insulation, pouring 


Jalousie 


Kitchen cabinets gle 
Knotty pine 


Medicine cabinets ............. 
Mortar mix 


30 
30 
26 


34 


32 











THERE’S NO WINTER SLUMP in yards merchandising indoor 
sales packages with ADservice materials. Page 32, above, in 
the ad program ntakes it easy to go after more recreation room 
business. Other mat pages cover kitchens, attic rooms and many 


individual products such as insulation, 


paneling, laminates, 


doors—all the related items which make up high-profit, sale- 


able packages. ADservice is not a 


“canned” proposition. We 


furnish layouts but rely on each dealer to stress his own indi- 
viduality, product lines and services to the customer. 


Paint brushes .... 
Paint, exterior . 
Paint oe, We 
Paint, mason 

Paint, roller ond tray 
Hod pong table .. 


Plywood built-ins . 


Plywood handy panels ; 


Plywood paneling . 
Plywood train base 
Posts, fence .... 


Roof coating ..... 
Roofing, roll . 
Roofing, shingles . 


Screen doors . 
Screen, window 
Screen, roll 
Shelving lumber .. 
Shingles, ee 
Shingles, wood . 
Siding, wood . 


Stairs, disappearing baate 


Storm sash 


Tools, garden .... 
Tools, hand .... 

Tools, power . 
Trellis 


Wallboard .... 
Wall tile 
Weatherstrip 
Windows . 
Wood mouldings . 
Wood paneling 
Wood siding . 
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Building Materials Merchandiser 
59 E. Monroe St. 
Chicago 3, Ill. 


(Circle pages desired) 


Package 1 
t, 2, 3, 4, 3, & 7, & FG, Ty Vl, tae Ue 
14, 15, 16, 17, 18, 19, 20, 21, 22 


pages @ $3.95 


entire package $82.50 


Package 2 
23, 24, 25, 26, 27, 28, 
29, 30, 31, 32, 33, 34 


pages @ $3.95 

entire package $44.90 
Catalog Send free catalog_— 1 
Nome___ 


Address_. 
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NEW PRODUCT PREVIEW 


&. 


Prime-Coat Weytex 

A new prime-coated, tem- 
pered hardboard for exterior 
applications is ready for fin: 
ish painting with brush, rol- 
ler or spray. Called Prime- 
Coat Weytex, it’s produced 
in smooth, striated, U- 
grooved and combinations of 
these surface treatments in 
6 7, Sy es 
and 16’ sizes. Weyerhaeus- 
er Co., Silvatek Div., Dept 
BMM, Tacoma |, Wash. 
Circle No. 280 on Handy Cover Card 





Circle No. 284 on Handy Cover Card 


Mosaic Vinyl Tile 


Kentile’s new Mosaic Sol- 
id Vinyl Tile is offered in 
standard tile size of 9” x 9” 
in .080” thickness. Hundreds 
of individual vinyl chips in 
each tile are separately 
mounted in a matrix or 
grout of clear, translucent 
Crystalite Vinyl. Mosaic 
Solid Vinyl Tile is available 
in eight beautifully styled 
colors. Kentile, Dept. BMM, 
58 Second Ave., Brooklyn 
15. 

Circle No. 286 on Handy Cover Card 
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Kitchen Cabinet Line 


Philcraft, Inc., announces 
a new line of kitchen cabi- 
nets. The new cabinets are 
surfaced inside and out with 
Formica laminated plastic. 
The cabinets offer a home- 
maker beauty, durability and 
easy maintenance. For lit- 
erature and _ full details 
about the new line, write to 
Philcraft, Inc., Dept. BMM. 
4660 Spring Grove Ave., 
Cincinnati 32. 
Circle No. 281 on Handy Cover Card 


Transforms Garage 
Raynor Garage-Aire by- 
passing screen door quickly 
changes a garage into a 
summer family room. Door 
is constructed of rolled alu- 
minum frames covered with 
weather-proof fiberglass 
screening. Available in sizes 
to fit one and two-car open- 
ings. Easily installed by one 
man. Raynor Mfg. Co., 
Dept. BMM, Dixon, Ill. 


Heavy-Duty Tarpaulin 
A’ new, low-cost heavy- 
duty tarpaulin is made of 
28-ounce vinyl-coated bur- 
lap. Material is both water- 
proof and flame-resistant, 
says maker. Grommets are 
located every 3’ to 3%’. 
An 8 x 10’ tarpaulin sells 
for $6.40. Wide range of 
standard sizes is available. 
Custom sizes can be or- 
dered. Mississippi Valley 
Textile Co., Dept. BMM, 
Hannibal, Mo. 
Circle No. 287 on Handy Cover Card 


(begins on page 34) 


Series 400 Hardware 


A new line of folding 
door hardware makes it pos- 
sible to remove doors just 
by snapping them in and 
out of opening. Called Se- 
ries 400, hardware has Auto- 
Close Jamb Bracket to in- 
sure tight door closures. 
Top-mounted hangers have 
big, spring-loaded nylon 
wheels. Kennatrack Corp.., 
Dept. BMM, P. O. Box 677, 
Elkhart, Ind. 


Circle No. 282 on Handy Cover Card 


Barbecue Set 

A new 6’ barbecue set 
constructed of 1” Alcoa alu- 
minum and redwood folds 
for easy storage. Each set is 
packed individually, weighs 
70 pounds and retails for 
$46.95. Table has 4” slats. 
Top is 30” x 72” and 2912” 
high. Each bench is 12” wide 
x 72” long. All-Luminum 
Products, Dept. BMM, 3600 
Reed, Philadelphia. 


New LoMan(‘o Aluspinum Shutters 


Aluminum Shutters 


New Beauty Line of alu- 
minum shutters now is 
available in five trim colors: 
mint green, tile red, charcoal 
black, forest green and satin 
white plus the original white 
prime coat. Each shutter 
has predrilled corner holes 
equipped with eyelets for 
fast mounting. Sixteen sizes 
are available to fit all 
standard windows. Louver 
Mfg. Co., Dept. BMM, 3601 
Wooddale, Minneapolis. 
Circle No. 288 on Handy Cover Card 


Airsweep Range Hood 
Through the principle of 
electro - static ionization. 
Airsweep fortifies the air 
with negative ions. The 
electronically operated duct- 
less hood runs for 24 hours 
for less than 3¢. Anyone 
can install it. Available in 
four finishes, three sizes. 
Prices range from $99.95 to 
$150. Progress Mfg., Dept. 
BMM, Castor & Tulip, Phil- 
adelphia. 
Circle No. 283 on Handy Cover Card 


Circle No. 285 on Handy Cover Card 


Ceramic Tile Trim 
Shaped like a “V”, Sty- 
lon V-Cap is a_ one-piece 
ceramic molding for count- 
ers and drain boards. The 
6”-long edging fits neatly 
over the counter edge. 
Raised rim keeps liquids on 
the counter and off floor. 
Installation over  exterior- 
type plywood is customary. 
V-Cap is produced by Red- 
ondo Div., Stylon Corp., 
Dept. BMM, Box 341, Mil- 
ford, Mass. 
Circle No. 289 on Handy Cover Card 
(continued on page 52) 
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-ee 1S MAKING EXTRA, PROFITABLE “DO-IT-YOURSELF” 
SALES FOR DEALERS EVERYWHERE WITH 


NEVAMAR 


HIGH-PRESSURE LAMINATES 


Dealers throughout the country have distributed thousands 
of these booklets to their customers with gratifying results. 
This booklet gives step-by-step plans for building many 
items — desks, home bars, coffee tables, end tables — 
furniture that will have a professional look because of 
the satin-smooth NEVAMAR 


surfaces, And it means more 

than the sale of NEVAMAR re apt: 
alone because the items re- ( NEVAMAR 
quire plywood, table legs, > A WIGH PRESSURE LAMINATE 


> RESISTANT TO CIGARETTE BURNS 
cement and many more needs > WITHSTANDS BOVLING ware 
that add up to extra sales. AND LASTING BEAUTY 


These booklets are available to every 
NEVAMAR dealer. Get the facts from your 
NEVAMAR distributor. You'll find him in the pee ye te ai 
Yellow Pages under ‘’Plastics’’. 
> WONT CRAZE. CRACK OF 
ne veman PEEL IN WORMAL USE 
has erent es ee > WOT AFFECTED BY ALCOWOL 


NEVAMAR DIVISION 
<n ns FRUIT ACIDS. AMMONIA 

> 7 — ) ~ = ID ywrre . y OG heed by ORDINARY INK OR Time 

THE NATIONAL PLASTIC PRODUCTS COMPANY — (6ctierctnetplag ) sever sccos sunrnc 
Ses sovcarce WEE Fw 

Saran and Nylon Fibers—Nevamar High-Pressure Laminates--Wynene Extruded and Molded Products : 5 

ODENTON, MD. « NEW YORK, N.Y. * LONG BEACH, CALIF. +» SAN FRANCISCO, CALIF. + MIAMI, FLA. + CHICAGO, ILL. 

DENVER, COLO. +» PORTLAND, ORE. + CLEVELAND, O. » CHARLOTTE, N. C. + MEMPHIS, TENN. + INDIANAPOLIS, IND 
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“He didn’t own a scooter 'til he 
sold his business through that 
Building Materials Merchandiser 
classified ad” 


“ “He must have 
run a classified ad in 
Building Materials Merchandiser!” 


Whether you're looking for a new job... 
a new man to fill an old job . . . want to 
buy or sell equipment, lumber, a business 
—you'll get results by using the classified 
pages of Building Materials Merchandiser! 


Building Materials Merchandiser 


59 E. MONROE ST. @ CHICAGO 3, ILLINOIS 





Whether you're looking for a new job... 
a new man to fill an old job. . . want to 
buy or sell equipment, lumber, a business 
—you'll get results by using the classified 
pages of Building Materials Merchandiser! 


Building Materials Merchandiser 


59 E. MONROE ST. © CHICAGO 3, ILLINOIS 
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NEW PRODUCT PREVIEW 


in-A-Top Range 

An all-electric broiler and griddle com- 
bination that builds into a counter-top 
is announced. Broiler is recessed beneath 
griddle and rises counter-high at flick of 
the handle. Both broiler and griddle are 
thermostat-controlled. All-electric model 
retails at $350. Matching gas model also 
is available. Chambers Built-Ins, Dept. 
BMM, 2012 N. Harlem, Chicago. 
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(begins on page 34) 


Adds Three Patterns 


Red Maple design shown in photo- 
graph above is a newcomer in Nevamar’s 
woodgrained line. Two other new pat- 
terns, White Onyx and Harvest Brown 
Birch, also have been added to the Neva- 
mar line of decorative high-pressure 
laminates. Cooperative advertising al- 
lowances are available. Write National 
Plastic Products, Dept. BMM, Odenton, 
Md. 
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Six Dutch Doors 


Six attractive designs of dutch doors 
are easily assembled from _ Bilt-Well’s 
new interchangeable tops and _inter- 
changeable bottoms. They are available 
in 2a, 2 eh 3 «x: 68" & 156". 
Bottoms are rabbeted and _ bedded. 
Manufactured of clear kiln-dried ponder- 
osa pine. Write Caradco, Inc., Dept. 
BMM, P. O. Box 658, Dubuque, Iowa. 
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Drop-in Range 

A compact new Waste 
King Universal electric drop- 
in range combines oven and 
surface cooking elements. 
The one-piece unit with 19” 
oven and four heating ele- 
ments can be built into a 2’ 
cube, maker says. Called 
the Custom model, it was 
designed by Henry Dreyfuss. 
Suggested retail price: 
$249.95. Waste King Corp., 
Dept. BMM, 3300 E. 50th, 
Los Angeles. 
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Appliance Center 


New _ special cabinetry 
houses hard-to-store small 
appliances in one area of 
kitchen. Unit includes plug- 
in molding strip, built-in 
NuTone mixing unit, handy 
sliding shelves and a built- 
in FM-AM radio. Abund- 
ant storage space is af- 
forded by the wide cabinet 
shelves. Geneva Kitchens, 
Div. of Acme Steel, Dept 
BMM, Geneva, IIl. 
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Applies Like Putty 
Famowood, an_all-pur- 
pose plastic, corrects wood 
defects, fills wood cracks 
and gouges. Ready to use 
right out of can. It applies 
like putty and dries quickly. 
It also can be used under 
fiberglass, says maker. It is 
available in 15 matching 
wood finish colors and 
white. Beverly Mfg. Co., 
Dept. BMM, 9118 S. Main, 
Los Angeles. 
Circle No. 296 on Handy Cover Card 


Tropix-Fold Door 
Tropix-Fold is the new- 
est addition to Clopay’s 
folding door line. It com- 
bines full-grain Philippine 
mahogany with nylon-rein- 
forced vinyl weaving; moves 
effortlessly on nylon glides. 
Matching Latch - O - Matic 
handle has thumb-button 
locking device. Installs in 
minutes. Retail price: 
$19.88 for 32” x 80” door. 
Clopay, Dept. BMM, 1215 
Clopay Square, Cincinnati. 


Circle No. 294 


Spray Dry Lubricant 
New Slipspray  all-pur- 
pose dry lubricant forms an 
ultra-slick film on any type 
of surface and does not run, 
stain or collect dirt, says 
maker. It makes drawers, 
doors, zippers slide easily. It 
serves as a corrosion retard- 
ant for stored tools, guns. 
Retail price: $1.25 per aero- 
sol can. E. I. Du Pont de 
Nemours & Co., Dept. 
BMM, Wilmington 98, Del. 
Circle No. 297 on Handy Cover Card 











Instant Paint 


A new rubber-base paint 
gives a luxurious flat finish 
to walls and ceilings almost 
in an instant, says maker. It 
is available in a choice of 
1,322 Colorizer colors. 
Ready to use, just as it 
comes in the can. Retail 
price: $6.49 per gallon. Co- 
op advertising allowances 
are available. Jewel Paint & 
Varnish, Dept. BMM, 345 
N. Western Ave., Chicago. 
Circle No. 298 on Handy Cover Card 
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Built-in Dishwashers 


KitchenAid announces three series in 
its line of built-in dishwashers. Top-of- 
the-line model, the Superba VariCycle, 
shown above, and the intermediate model, 
the Imperial, have redesigned control 
panel, capacity for service of 12. Econ- 
omy Custom model accommodates serv- 
ice for 10. Co-op advertising allowances 
offered. Hobart, Dept. BMM, Troy, O. 
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Kitchen Jewelry Line 

A new display aimed at the woman 
shopper promotes Ajax Kitchen Jewelry 
cabinet hardware. It is especially de- 
signed for use as a counter or wall 
hung unit. The new display is available in 
a choice of alabaster white or ebony black 
backgrounds. Ajax Hardware Corp., 
Dept. BMM, 825 South Ajax Ave., City 
of Industry, Calif. 
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Round-Bowl Vanities 


New Round-Bowl vanities utilize 
dovetail construction. The %4” Nova-Ply 
is covered with mar-proof Pionite, a high- 
pressure laminate. Stainless steel rims 
hold enamelware steel bowls. The vani- 
ties are available in a full range of 
sizes. For catalog sheets, write Standard 
Steel Cabinet, Dept. BMM, 3701 Mil- 
waukee Ave., Chicago. 
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Etling Window 


A new aluminum sliding 
window has a thermal bar- 
rier which eliminates frost- 
ing and condensation on the 
inside frame of the window. 
Unit is fabricated in three 
vertical sections: outside 
aluminum frame, a_ non- 
conducting rigid vinyl cen- 
ter core and the interior 
aluminum frame. _Etling 
Window, Dept. BMM, Bar- 
berton, Ohio. 


Frostless Freezing 


Frigidaire’s 1961 Frost-Proof refrigera- 
tor-freezers are available in five combina- 
tions. Messy defrosting is eliminated. 
New cabinet styling is offered and there’s 
an ice ejector on freezer door. Frigidaire 
also announces three upright food freez- 
ers with Frost-Proof systems. Frigidaire 
Div., General Motors Corp., Dept. BMM, 
Dayton 1, Ohio. 
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REPEAT 
BUSINESS 


102 ‘*Suburban’’ 





Knocks Down or Re-assembles 
in Just 30 Seconds 


SS 

Exclusive K-Brace, slide- 
in seats and top assure 
practical 30-second 
knock-down, re-assembly. 








Far easier, faster, stronger 
than so-called ‘“‘folding”’ 
methods. 
NEW LOW PRICES 
This and other models at 
lower prices, for every family 
. parks, clubs. Complete 
range of styles and prices! 
Dealer or customer furnishes 
lumber. Ask your wholesaler, 
or write... 


Se 
SH 


“eyer mfg. & sales co. 
ae P. O. BOX 607 © FREEPORT, ILL. 





e! 


. 
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12-PAGE 
TRUSS 


REPRINT 


Now available is a special 12- 
page reprint discussing all phases 
of truss fabrication for residen- 
tial construction. 


Titled “Truss Making Makes 
Sense,” this reprint is the most 
complete, most up-to-date job of 
reporting available on the sub- 
ject. 


Single copies 25¢ 


Remittance must accompany order 





QUANTITY PRICES ON REQUEST 


BUILDING MATERIALS Merchandiser 
59 E. Monroe St., 
Chicago 3, II. 











cf i+ MAA: 


“GOLD MED 7 QU ALITY | new EQUIPMENT 
PICKERING ! 


Only the finest of mature growth, 
altitude timber goes into the pro- 
duction of cur lumber. It is well 

tured, tely graded 
and carefully loaded in clean cars. 
Don't be satisfied with less than 
Pickering ‘‘Gold Medal"’ Quality. 





Air Metal Cutting Shears 
PICKERING LUMBER CORPORATION _ A new line of Unishear air metal cut- 


— ting shears and air-powered motors and 
Standard, California (Near Sonora, Calif.) routers is said to need little maintenance 
MILLS: Pickering Lbr. Corp. Standard, Calif and handles easily. 
West Side Lbr. Co. Div. Tuolumne, Calif. The 12-gauge air metal cutting shears 
Telephones: Sonora JE 2-714! TWX: Sonora 116-U has air trigger throttle to control speed. 
Tuolumne WA 8-4213 © It has automatic start-stop lubrication 
: from an oil reservoir in the handle, cuts 
' up to 12’ a minute. 
Circle No. 21 on Handy Cover Card Air routers and motors are designed 
for speed under uniform loads with no 





free- ‘wheeling to damage work. Preloaded 
THE FIRST LOW COST) e25ece0s0s 
solid carbide bits. There is micrometer 
depth adjustment. Write Stanley Air 


PLANER-MOLDER Tools, Dept. BMM-PD, The Stanley 





The New Belsaw 910 turns rough lumber into Works, 195 Lake St. New Britain, Conn. 


all popular Millwork Patterns. Circle No. 308 on Handy Cover Card 
Now a production machine that PLANES, 
MOLDS and SAWS in one continuous power 
feed operation. A versatile money-maker for 
your shop. 

The Belsaw 910 face molds up to 11 inch wide 
stock or edge molds to 6 inches wide—plaiies 
stock 1214 inches wide by 6 inches thick. Saws 
2%4 inches thick. Power feeds 22 feet a minute 
with 3 or 5 H.P. motor. 

Delivered on easy payment plan with full money 
back guarantee. 

Find out today how the 910 can provide exira 
production and more profits for your compang. 


Send for Complete Facts Today 


BELSAW MACHINERY CO, 


= a On 
ES, o7 © 9091 Field Bidg., Kansas City 11, Mo. 
Circle No. 22 on Handy Cover Card 


EXCHANGE SAWMILLS SALES CO,|| Hysreuiic Heise cari 
(A bien An all-hydraulic hoist system is fea- 
tured in new M200F and M300F strad- 
MANUFACTURERS DISTRIBUTORS dle truck carriers in 20,000 and 30,000-Ib. 
capacities. The systems have a dual heart, 
SOUTH ERN and WESTERN woobDS as two high-pressure pumps are used for 
hydraulic power. One supplies power for 
the load shoe swing and to raise or lowe 
wee SEUS Representing: the load, the other for power steering. 
Hoist and swing control levers are on 
Yoncalla Lumber Co. the steering column. Two power plants 
Douglas County, Oregon are available. One is a 153-hp. eight- 
pag yt gas or t _ oe. a other 
an p. six-cylinder diesel. Power is 
928 Grand Ave.—Room 1400 transmitted through tull-reversing, four- 
speed transmission and heavy-duty drive 
Kansas City 6, Mo. rwx xc-as train. Further information from Hyster 
Co. Dept. BMM, Box 847, Danville, III 
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COMPLETES LUMBER COURSE—First 
wholesale lumberman to complete the 
California Redwood Association's corres- 
pondence course, ‘‘Lumber Technology 
for the Salesman” is Schell Harmon (cen- 
ter) of Palmer G. Lewis Co., Seattle. He 
receives diploma from Gilbert L. Oswald, 
left, Simpson Timber Co. Prof. David P. 
Thomas, right, of School of Forestry, 
University of Washington, is author of 
the course. Almost 400 salesmen have 
signed for the course since it was in- 
troduced last April. 


Expect Big Enrollment for 
NIWKC Kitchen School 


CuicaGo—A record enrollment is 
expected for the National Institute 
of Wood Kitchen Cabinets’ fifth an- 
nual Training School for Kitchen 
Specialists, according to Fred F. Mon- 
tiegel, institute manager. 

To be held at Hotel North Park, 
March 12-17, a new two-day manage- 
ment seminar will precede the four- 
day kitchen planning course. Regis- 
tration fee for the combined six-day 
school is $95 a person; for the man- 
agement seminar only, $35; and for 
the kitchen planning course only, $75. 
Applications may be obtained from 
NIWKC, 75 E. Wacker Dr., Chi- 
cago |. 


Home Improvement Financing . 


A lender-dealer round-table confer- 
ence, sponsored by the Home Im- 
provement Council, is to be held Feb- 
ruary 23 in Washington, D. C., to 
evaluate the modernization financing 
plans that exist and find out what bet- 
ter plans might be feasible. 


Deaths 


* Thomas J. Gunderson, vice-presi- 
dent of W. H. Pipkorn Co., Milwau- 
kee, Wis. 

*« M. E. Miller, secretary-treasurer of 
Kirby Lumber Co., Houston, Texas. 
* Howard Gray Fields, president of 
Tex-Mex Brick Import Co., Houston, 
Texas. 

¢ Arthur C. Hansen, vice president of 
Huttig Manufacturing Co., Muscatine, 
Iowa. 

¢ Sanford M. Furrow II, Payless 
Cashway Lumber Stores, Early, Iowa. 
¢ Russel A. Bicknell, general fabricat- 
ing manager, Masonite Corp., Cincin- 
nati, Ohio. 

¢ Jules B. Samuels, vice president of 
Douglas Lumber Co., Chicago, IIl. 
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MEN /n the news 


* James C. O'Malley vice president of 
the Affiliated O'Malley Companies, 
Phoenix, and William Stine, co-owner 
of Stine Lumber Co., Byran, Ohio, 
have been appointed to the executive 
committee of the National Retail 
Lumber Dealers Association. 

They replace Melbourne Romney 
and John C. McCormick, whose com- 
mittee terms have expired. 


¢ Dean Erlandson of Erlandson Lum- 
ber Co., Hettinger, N.D. has been elec- 
ted president of the Northwestern 
Lumbermens association. 

New directors include J. W. Robin- 
son, Sioux Falls, S. D.; Hugh Robert- 
son, Grand Forks, N. D.; Gerald A. 
Jewett, Jr., Des Moines, lowa; Charles 
R. Gilliam, Dubuque, lowa; Robert 
Kemerer, Minneapolis; L. A. Higdem, 
Detroit Lakes, Minn.; M. V. Hilton, 
Vivian, S§.D.; W. J. Colvin, Aurora, 
Minn. and George Salzer, Minneapolis. 


* Clyde H. Harriss, president of Sav- 
ings Supply Company, Inc., Salisbury, 
N. C. was selected as Salisbury’s Man 
of the Year for 1960. 


* Robert MacDonald has been named 
vice president in charge of sales for 
Valley Metal Products Co., Plainwell, 
Mich. 


* James R. May, executive vice presi- 
dent of Veach-May-Wilson, Inc., 
Alcoa, Tenn., was elected president of 
the National Oak Flooring Manufac- 
turers’ Assn. at the group’s annual 
meeting in Memphis, Tenn. He suc- 
ceeds Sam M. Nickey, president of 
Nickey Brothers, Inc., Memphis. 
Named to succeed May as vice presi- 
dent was H. S. Mesereau, manager of 
Crossett Lumber Co., Crossett, Ark. 


* H. C. “Hal” Ellicott, advertising 
and sales promotion of Georgia-Pacific 
Corp. Portland, Ore., as chairman of 
the promotion committee of the Amer- 
ican Hardboard Association has been 
announced. 


Filon Adds Eastern Plant 

Et SeGcuNpbo, CaLir.—Plastic panel 
producer Filon Plastics Corp. has 
opened a new eastern headquarters 
in White Plains, N. Y. The new 
office and warehouse building are 
said to more than double Filon’s for- 
mer facilities in Elmsford, N. Y. 


Lumber Drying Course Scheduled 


Purdue University, Lafayette, Ind., 
will be host for the 1961 Kiln-Drying 
Short Course to be held Feb. 27- 
Mar.3. The course combines the re- 
sources of a number of educational 
institutions and industrial firms. Fur- 
ther information can be obtained from 
Michael O. Hunt, Department of 
Forestry and Conservation at Purdue. 








NOW-THERE ARE 


TECO 
ROOF TRUSSES 
You can build 


SINGLE 
PLANE 
TYPE 


built with NEW TECO 
TRUSS PLATES 





Send today for free designs 
and fabricating instructions. 
Please indicate type of truss 
in which you are interested. 


TIMBER ENGINEERING COMPANY 
1319 18th Street, N.W. 


Washington 6, D. C. 
BMM-611 
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NE anenoves —. 
= DOOR CLOSERS 


with 5 Year Guarantee 


NO FUSS NO BOTHER 


Ready for either right or left 
ed hand doors...Without Any 
Adjustments Whatsoever J 


‘SPARTAN’. . READY TO INSTALL INSTANTLY! 


Rugged construction, precision machined Swedish 
Steel. Unconditionally guaranteed for 5 years by 
us. Fast delivery from complete warehouse stock. 
Spare parts immediately available. Meets every 
heavy duty demand, yet COMPETITIVELY PRICED. 


@ Aluminum or Brown 
Finishes. 

® Sizes 2,3, 4 and 5 

@ Wide range of closing 
speeds 


* The Public Service Testing Laboratories Inc reported 
“The Spartan proves to be superior in quality and design 
(copy of report available on request 


S. PARKER HARDWARE MFG. CORP. 
@ Quality Hardware Since 1900 





Wailslee 


ALWAYS SELL GENUINE 


Be + r ve 
aM OLLY;>, 


A- 


7; SCREW ANCHORS and JACK NUTS. 


¢ 
_ 


Write for Free Literature 


MOLLY CORP., — Pa. 


s 
/ 


U/OVPATIA TRL TAT RIES Re 
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REDUCE delivery costs. 
UNLOAD a LOAD or HALF LOAD at a time 


ty with an 
. R-B ROLL-OFF 
_ truck body 





Complete bodies shipped KD. Easily installed. 
Write, wire or phone for catalog and prices. 


The R-B Co. 
1921 Guinotte, Kansas City 20, Mo. 








new LITERATURE 


Time-Saving Card—See Back Cover 


Flexible Asbestos-Cement Sheet. A new four-page folder fully 
describes and illustrates the many uses for Kamflex, a bend- 
able asbestos-cement structural sheet. For copies of the fold- 
er, designated BM-231, write to Keasbey & Mattison Co., 
Dept. BMM, Ambler, Penna. 
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Ornamental Iron Columns. A new four-page Easyfit orna- 
mental iron catalog introduces two new members in the 
firm’s iron column line. Illustrations and full descriptions 
detail the advantages of the new EFD and EFE iron columns. 
Locke Mfg. Co., Dept. BMM, Ohio St., Lodi, Ohio. 
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Power Tools. An eight-page catalog describes 13 Deltacraft 
handbooks for the home craftsman. Each handbook contains 
120 pages of complete instructions in the use of power tools 
and 250 easy-to-follow illustrations. The catalog may be ob- 
tained by writing Rockwell Mfg. Co., Delta Power Tool Div., 
Dept. BMM, 484 N. Lexington Ave., Pittsburgh. 
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Lath and Plaster. A new eight-page brochure, entitled “Per- 
formance of Lath and Plaster,” is a factual report of the 
Gypsum Association’s seven-year research project to improve 
plaster performance on suspended ceilings. It describes vari- 
ables of lath and plaster tested and conclusions reached and 
outlines important changes in recommended specifications, 
design and usage. For free copies, write Gypsum Associa- 
tion, Dept. BMM, 203 N. Wells, Chicago. 
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A “How to Prune” handbook now is available for the 1961 
season to retail for 25¢. Seymour Smith & Son, Dept. BMM, 
Oakville, Conn. 
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Two-Way Plumbing Wall. A free plan showing how to build 
a two-way plumbing wall with a hinged refreshment bar on 
one side and a powder room on the other may be obtained in 
reasonable quantity from Marsh Wall Products, Dept. BMM, 
Dover, Ohio. Request Plan 101. 
Circle No. 315 on Handy Cover Card 


Fireplaces. A new 100-page edition of “Book of Successful 
Fireplaces” is illustrated with more than 300 photographs, 
drawings and diagrams. Homemakers and contractors will find 
it an invaluable guide to the design, construction and use of 
fireplaces in the home. Donley Brothers Co., Dept. BMM, 
13968 Miles Ave., Cleveland. 
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WPA Order Form. A new four-page “Publications File, 
1961” lists 100 publications covering topics ranging from 
wood carving to lumber storage. A combination reference file 
and order form, the folder is specifically designed for use in 
ordering merchandising, technical and educational materials 
describing the uses of lumber products of Western Pine Re- 
gion mills. For a free copy, write Western Pine Association, 
Dept. BMM, 510 Yeon Bldg., Portland, Ore. 
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Paint-Primed Siding. A new brochure includes a sample of 
new cost-saving Palcote paint-primed ‘tedwood siding. It may 
be obtained free upon request, including a technical bulletin 
giving full description and gost- -saving data showing savings to 
builders of $70 per 1,000’ én painting costs. Wnte The Pa- 
cific Lumber Co., Dept. BMM, 100 Bush St., San Francisco. 
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How to Paint. The 1961 edition of “Home Decorator” con- 
tains 44 pages of colorful photographs suggesting new color 
schemes for homemakers and how-to’ information. It places 
heavy emphasis on the firm’s’top-selljgg Super Kem-Tone la- 
tex wall paint, Kem-Glo alkyd enamel] and new A-100 Latex 
house paint. Copies are available to dealers on a co-op basis. 
Sherwin-Williams Co., Dept. BMM, 101 Prospect Ave., N.W., 
Cleveland. 

Circle No. 319 on Handy Cover Card 
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WAGGENER’S KING-SIZED 60’x412’ warehouse in Festus, Mo. 
stores plywood, gypsum board, roofing and other bulk mate- 
rials. Trucks await materials load at one of six sliding doors 
on corrugated skin sidewall. 


UNITIZED PLYWOOD is lifted from vertical stack inside Wag- 
gener warehouse. Building is framed with Pruden steel, has 
corrugated wall and roof skin. Note continuous skylights ex- 
tending on either side of 30’ roof peak. Another aisle of mov- 
able pipe storage bins is located beyond gypsum board 
stacked at right. 


Steel Frames Used for Four 
Of Seven Yard Buildings 


Festus, Mo. 

TEEL-FRAMED BUILDINGS have captured the fan- 

cy of many building materials dealers in recent years, 
both for their own storage and for sales to commercial 
and farm customers. 

But seldom have steel frames been used so extensively 
as in the recent erection of four buildings at the Waggener 
Store Co. yard here. More than $25,000 worth of the 
clear-span framing was used in the structures. 

The largest structure is a giant 60’x412’ bulk storage 
warehouse with corrugated roof and wall skin. Built at 
a cost of $2.50 a square foot, the elongated warehouse has 
a continuous skylight on either side of its 30’ roof peak. 

Sliding doors open onto a rail siding on the east and a 
driveway on the west. Two doors at the south end permit 
easy access for a 3-ton fork lift truck and two more on 
the north open onto a truck loading dock. Gypsum board, 
plywood, roll roofing and other bulk materials are stored 
in the building. Adjacent is a 40’x100’ millwork shop 
of the same construction. 

Other steel-framed buildings include a 60x72’ office- 
showroom fronting an attached 60’x100’ storage building. 

Immediately behind the showroom-warehouse is a re- 
cently completed two-bay 80’x240’ steel-framed storage 
building, not used as yet. This structure will be part of 
Waggener’s wholesale operation, serving 125 lumber and 
building materials merchandisers in southeastern Missouri 
with an annual volume of about $800,000. 

Only non-steel framed structures on the site are three 
32’x100’ pole-type umbrella lumber sheds, separated by 
roadways for easy fork lift maneuvering. 

Founded in 1878, Waggener’s is headed by C. C. Eng- 
land. W. R. Hancock is general manager of the combined 
wholesale-retail operation. 
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deep 


CORRUGATED 


~ 
aad 


The 
Original 
and 
Best 


You guarantee it. We back you up. SPC does its own deep 
corrugation for greater strength. SPC adds roll top edges for 
complete safety. SPC heavy galvanizing protects against rust 
and corrosion. That's why SPC sets the pace in areawalls. 

meet and 


an aes® 


AN 


You can Sell our Products with Confidence... 
beat all competition. 
All standard sizes and styles or special sizes made to order 
for any installation. Three grades to choose from: 
1. Imperial Lux-Right, the finest areawall made 
2. Economy Lux-Right, the general use leader 
3. Thrif-T, lower in price but made to last 


SPC Areawall Guard 


Universally adaptable for most makes of areawalls, 
ge Installs in seconds. Constructed of heavy cross weave 
steel wire on a frame of rolled bar steel. Hot dipped 
zine coated after fabrication to insure freedom trom 
rust and corrosion, Cross weave construction pre- 
vents loss of light yet easily supports the weight of 
running children, adults, and power lawnmowers, 


Write for full information on Areawalls and Guards 


Saint Paul Corrugating Co. 
South End Wabasha Bridge, St. Paul 7, Minnesota 
Circle No. 19 on Handy Cover Card 
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WITH ANY 
OTHER 
HAND TRUCK 


FULL-WELDED, ALL-METAL 
CONSTRUCTION — NO 
RIVETS OR BOLTS TO 
worK LOOSE. 


HEAVY, TUBULAR STEEL 
FRAME. 


ALUMINUM ALLOY BALL- 
BEARING WHEELS WITH 
MOLDED RUBBER TIRES. 


STREAMLINED—NO SHARP 
CORNERS. 


COMFORTABLE HANDLE 
GRIPS. 


TODAY . . . write, wire or tele- 


phone for complete details and 


CONT WIN-TILT 


has the exclusive, patented lever 
that permits finger-tip loading of 
materials up to 1200 pounds in 
weight. 


(CONE TWIN-TILT 


lets one man do the work of FOUR 
with LESS effort! 


COAT WIN-TILT 


rices. 
provides the SWINGARD attach- : 

ment (fits ANY truck) for instant, 

automatic protection to man and Ww 
load in case of accidental, sudden T 
release of the load — available at oT 
slight extra cost. 


1N TRUCK CO. 


NCINNATI 


Circle No. 20 on Handy Cover Card 





Classified 
Advertising 


Terms — Cash With Order 
Minimum Charge $7.50 


Rates: 


1 Time—30c per word for each insertion. 
Minimum charge of $1.50 per line. 

3 Times—25¢ per word for each consecutive 
insertion. Minimum charge of $1.25 
per line. 


Add $1.75 per insertion for blind ads bearing 
box number. 


No agency commission or cash discount 
allowed. 


All ads for classified section must be in Pub- 
lisher’s office 14 days preceding date of pub- 
lication. Advertisements are set in uniform 6 
point style. No cuts or special borders al- 
lowed. Replies forwarded without additional 
charge. Count five words to a line and when 
less are specified or used, regular line rate is 
charged. When answering box numbers or 
mailing copy for ads address them to: 


BUILDING MATERIALS MERCHANDISER 
59 East Monroe St., Chicago 3, Ill. 
Phone Fi 6-7788 





HELP WANTED 











WANTED: Manager for small retail lumber 
yard in South-central Penna. city, salary and 
bonus. Real opportunity for zealous man. You 
will have complete charge of operation. Ad- 
dress Box 0-39 Building Materials Merchan- 
diser. 





SALES MANAGER 

STATEWIDE LUMBER YARD CHAIN 
Prominent lumber yard chain in the South- 
west requires experienced sales manager. 
Growth and _ diversification opportunities 
Age 35-45; salary $18,000 plus. 

Answer in complete detail with description 
of managerial experience and philosophy. 
Confidential. Address Box 0-40 Building 
Materials Merchandiser. 








HELP WANTED 








Are You Management Material?—Expanding 
retail lumber and millwork firm in New Jer- 
sey is looking for you if you can qualify for 
Assistant Manager’s positions. Prefer men 
living in New Jersey or Eastern Pennsylvan- 
ia. Write Box 0-33 Building Materials Mer- 
chandiser stating fully why you think you 
should be considered for a well paid position 
in a large volume yard with wonderful op- 
portunities for advancement 





RETAIL YARD MANAGERS 

Are you an industrial arts instructor, a 
general contractor or carpenter? Or are you 
employed as a retail lumber yard manager 
or assistant and unhappy with what you see 
in the future? If so, and if you are willing 
to trade unlimited opportunities in a young, 
fast growing chain for your ability to ac- 
cept and discharge responsibilities, then we 
may be looking for you here in Northeastern 
Ohio. Address Box 0-36 Building Materials 
Merchandiser 


WHOLESALE LUMBER SALESMAN—Work 
with a_ small, flexible Northern Illinois 
Wholesaler. Represent choice mills in an old, 
established territory. Salary and commission 
plus profit sharing. Address 0-41 Building 
Materials Merchandiser. 





Shipping clerk for large Chicago North side 
lumber yard. Experience necessary. Ad- 
dress Box 0-42 Building Materials Merchan- 
diser. 





SITUATION WANTED 








General Manager or Wholesale Sales. 20 years 
experience 38 years of age. Knowledge of all 
phases of Lumber business. Willing to re- 
locate. Presently employed as manager of 
yard in Pittsburgh, Pa. area. Address Box 
0-43 Building Materials Merchandiser. 





SALES REPRESENTATIVE 
WANTED 











MANUFACTURERS REPRESENTATIVES 
Expanding sales coverage seeking established 
and experienced commission representatives 
for residential builders hardware, lock sets. 
Complete lines with four designs, quality, 
unconditionally guaranteed, nationally 
known manufacturer. In replying give de- 
tails and experience on builders hardware, 
strict confidence. At present following terri- 
tories open; Western Pennsylvania, West 
Virginia, Northern Ohio, Kentucky, Illinois, 
Mississippi, lowa, Minnesota, North Dakota, 
South Dakota, Nebraska, Montana, Wyoming, 
Colorado, New Mexico, Arizona, Utah, Idaho, 
Nevada, Northern California, Southern Cali- 
fornia. Address Box 0-38 Building Materials 
Merchandiser. 





BUSINESS FOR SALE 





EXCELLENT BUSINESS INVESTMENT 
Plant and Inventory—well located lumber 
yard. Serves five North-western counties of 
Colorado. Excellent annual volume. Priced 
for quick sale. Address Box 0-31 Building 
Materials Merchandiser. 


SALES REPRESENTATIVE 
AVAILABLE 











Builders Hardware and Specialty jobber 
travelling 25 salesmen desires new items for 
promotion and development to the contractor 
and lumber yard trade. Write Box 1261, 
Plainfield, New Jersey. 





MISCELLANEOUS FOR SALE 





CARPENTERS APRONS 
Write for prices and information. 
THE MINNESOTA SPECIALTY CO. 
119 North Fourth Street 


Minneapolis 1, Minn. 





STRADDLE CARRIERS, 2 Ross model 95, 35, 
000 lb. capacity, 78” x 56” frame opening, 
66” x 52” package size, 54” bolsters. 3 Ross 
model 91, 20,000 lb. capacity, same specifica- 
tions as model 95 above. All in good operat- 
ing condition and priced for immediate sale 
at a fraction of their original cost. We have 
many other vehicles ideal for lumber deliv- 
ery, priced right. Call or write Russ Boeken- 
kroeger, Berman Sales Co., High & Berks Sts., 
Pottstown, Pa., FAculty 6-2200. 





For Sale for Pennies! 

2 cars 4’ Oak stacking sticks 4¢ ea 

2 cars 6’ Oak stacking sticks 5¢ ea 

2 cars 5’ Oak stacking sticks 512¢ ea 

2 cars 8’ Oak stacking sticks 6¢ ea 

Please phone or wire your order 
Gaiennie Lumber, Shreveport, La. 





Ponderosa Pine de Mexico 

Save $500.00 per car on Soft Textured C & 
Btr. K.D. 4/4 S4S P. P. Surfaced and 
graded to U.S. Standards. Shipped open 
account. Write American Rep., P. O. Box 88, 
Fort Worth, Texas. 





Azrock Tile Sales Up 50% 


SAN ANTONIO—Expecting an “in- 
creased rate of growth” in vinyl 
asbesotos tile sales this year, Azrock 
Floor Products Div., Uvalde Rock 
Asphalt Co. achieved its goal of a 
50% sales increase last year, accord- 
ing to William K. Cark, sales vice 
president. He also announced a new 
tile line called the Premiere Series at 
the annual sales conference here. 





REPRINT SERVICE — Building Materials Merchandiser 


Let Ira Fields, C.P.A., 
Tell You How to Get 


GOLD IN YOUR 


PREFAB HOMES 


REPRINT SERVICE — Building Materials Merchandiser 


READ HOW 


will affect your business— 
whether you like it or not! 


@ The most authoritative and timely report available 
to dealers and wholesalers on prebuilt housing, re- 
printed from exclusive field studies by this maga- 
zine. Only 50¢ a copy. 

@ Send remittance with order to: 


Romie Editor, Building Materials Merchandiser, 
59 E. Monroe, Chicago 3, IIl. 


OPERATING 
STATEMENT 


Send remittance with order 


—reprinted from this mag- 
to: Reprint Editor, Building 


azine; presented at the 
NRLDA Exposition in San Materials Merchandiser, 
Francisco. ONLY 10¢ A 59 E. Monroe, Chicago 3, 
COPY. il. 
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Vinyl! Plastic Standard 

WASHINGTON,—A commercial 
standard for vinyl plastic weather- 
strip has been developed by the Com- 
merce Dept. 

It establishes three grades of the 
weatherstrip according to hardness 
values. Physical properties are given, 
along with test methods for deter- 
mining hardness, tensile strength and 
other characteristics of each vinyl! plas- 
tic grade. 

Copies of CS230-60 are available 
at 10¢ each from the Superintendent 
of Documents, Government Printing 
Office, Washington 25. 


Shavings Board from Gum Wood 
To Be Produced by Crossett 

CRrOssETT, ARK.—A new medium- 
density wood shaving board from gum 
wood will be manufactured by The 
Crossett Company in a big $6 million 
plant now under construction on a 20- 
acre site adjacent to the firm’s lumber 
division. 

The gum wood will be brought to 
the plant much in the same manner as 
pulpwood. It will be debarked, sliced 
into small flakes, dried and then 
molded together with a bonding agent 
under heat and pressure to form sheets 
of board 4’ wide x 16’ long. Thickness 
of the sheets may vary according to 
customer specification, but the stand- 
ard thickness will be %4”. 

Capacity of the plant will be 100 


tons per day or approximately 25 mil 
lion square feet per year. The wood 
shavings board will be used in core 
stock for veneers used in furniture and 
wall paneling manufacturing and for 
other laminated finishes such as plas- 
tics and composition for cabinets and 
sinks. 

Full production of the new board 
is scheduled to begin upon completion 
of the plant late in the summer. 


More Aluminum Screening 

CovINGTON, Ga.—Dodge Wire 
Corp. recently introduced a new high 
speed loom to increase production of 
aluminum insect screening, completing 
a changeover from standard looms to 
the new “flying shuttle.” 

According to Wilmer B. Thompson, 
president, the new device grasps ana 
shoots individual strands of fine alu- 
minum wire across the width of the 
weaving machines 250 times per min- 
ute, five times faster than bobbin 
machines. 

He foresees Dodge 
reaching 50 million sq. ft. by 
end. 


production 
year- 


Vacancy Rates Steady 
WASHINGTON—The Census Bureau 
reports that 7.6% of all rental housing 
units stood vacant in the final quarter 
of last year. That is the same rate re- 
ported for the previous quarter. 





LOOK FOR 
THE 
(LB) BRAND 
ON THE END 


Since 1915 over 60 million 
~ of these straight, strong, 
_, durable LONG-BELL posts 

have been installed on the 
farms and ranches of 


America. 


tion. 








Circle No. 29 on Handy Cover Card 


The Post That's 
FARM-TESTED 


Pressure-treated with 
100% creosote or with 5% 
Penta solution they guaran- 
tee years and years of trou- 
ble-free fenceline service. 

Stock the famous L-B post 
for real customer satisfac- 


manufactured only by 


e 
Wood Preserving 
. e e 
Division 
of 
Paper Company 
Kansas City, Mo. & DeRidder, La. 


International 








© NO FLOPPING— 


¢ NO REJECTS 
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PRODUCE A FINISHED 


—S— TRUSS 


e NO HAND-NAILING 
One operation does it 


* LESS MAN-POWER 
© GREATER RIGIDITY 


*ONLY $3,475 PUTS YOU IN BUSINESS 


GANG-NAIL SALES GO., !nc. 


37th Avenue . 


Fabricate up to three trusses every 
minute! Think of it! Perk up your 
Profits with a GANG-NAILS 
franchise.* WRITE TODAY FOR 
FULL INFORMATION. 





Miami 47, Florida 
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The Best of Art Hood 





The Seven Hats of a 
Retail Yard Manager 


The average retail lumber and building materials dealer 
today enjoys an annual volume of $400,000 and has 10 
employes including three sales people. Usually he is the 
sole executive in his business, although he may have in 
mind a runner-up for his job. No other type of “small” 
business executive has as complex a management job as 
our industry’s dealer. 

The lumber and building materials merchant must be 
prepared, as the need arises, to wear any one of seven 
management hats! 

Probably nowhere in the entire field of retailing is 
there more need for wide knowledge and balanced judg- 
ment in the scope of an executive’s job. 

Too often a dealer has reached late maturity before 
he becomes a master of all this management work. We 
must speed up this process of learning from personal 
experience. 

All the investment factors of the industry have a stake 
in developing competent retail managers. They should 
make every effort to broaden the base of retail manage- 
ment education, training, and development so that the 
general level of retail management performance may 
rapidly and continuously grow. 


I. Basically the job of 
running the yard, ware- 
house and plant opera- 
plant tions are his responsibil- 
fol ol -Te-Salelal ity. He may _ delegate 
manager this to a foreman but 
when anything goes 
wrong he must be ready 

to act. 


III. When he has made 
his decisions as mer- 


ART HOOD, con- 
sultant to Building 
Materials Merchan- 
diser, has conduc- 
ted 97 management 
workshops for deal- 
ers and is director 
of the Building In- 
dustries Marketing 
Institute at Purdue 
University. “The 
Best of Art Hood” 
will appear regular- 
ly in this magazine. 


chandising manager, he 
must take the responsi- 
bility for developing a 
satisfactory volume of 
profitable sales. This is 
the tightest fitting of 
the seven hats, his most 
important single — man- 
agement task. 





IV. The modern lumber 
yard is a department 
store of building mate- 
rials and packages. The 
job of store manager 
must occupy a consider- 
able part of the dealer's 
time and attention. 





Teh aare Bale! 
ol m@elealelarezal 
manager 


V. Advertising and pro- 
motion are the driving 


VI. Financia! adminis- 
tration is a primary re- 
sponsibility. The secure- 
ment of adequate capital, 
the profitable pricing of 
merchandise and_pack- 
ages, the maintenance of 
proper accounting ratios 


forces in promoting profi- 
table consumer _ sales. 
Maximum ssales_produc- 
tion requires executive 
attention to this vital 
phase of the operation. 





finance mgr. 
ols cea pace! 
credit 
capital 

requirements 


are the management tasks 
in this area. 











II. When it comes to 
deciding what to sell, 
what departments to in- 
stall and promote, what 
quotas to establish for 
commodities, packages 
and departments, his is 
the sole responsibility. He alone must decide when, 
may have some help what and how much to 
in purchasing, but he buy. 


mdse 
feats tarctor-ug 
o]UR getar-t-iiare, 


construction 
supervisor 


VII. More and more 
end-use packages of con- 
struction are being sold 


by dealers. The dealer 
must know enough about 
good construction to su- 
pervise the quality of 
the workmanship for 
which he accepts respon- 
sibility. In the average 
company there is no one 
to wear this hat but the 
boss. 
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SELL THEM THE WOOD TONE THEY WANT 


These three Weldwood Wood Finishes make it 
easy for your customers to get the desired co/or effect. 


NATURAL 








Weldwood" Satinlac® brings out the full rich beauty of wood. It is non- 


yellowing, causes no “built-up” plate-glass look. Alcohol- and water- 


resistant, new, improved Satinlac works easily with no objectionable odor. 





LIGHT NATURAL — 


A first coat of Weldwood Satinlac Lightener prevents new wood from 
darkening. Not a bleach, it’s an anti-wetting agent that retains natural 
wood tone—followed by finish coats of Weldwood Satinlac. 


PAINTED 





Prime coat of Clear Firzite® under paint reduces checking, grain raise, 
insures ultra-smooth finish. Excellent stain when tinted with colors-in- 
oil; reduces “wild grain.” White Firzite has white pigment added. Ideal 
for blond, pickled and limed effects. 


Your selling efforts are backed by frequent national advertising in Life, Better Homes & Gardens, 
American Home, Popular Mechanics, Mechanix I//ustrated, Popular Science Monthly 


we.owoopy WELDWOOD WOOD FINISHES 


UNITED STATES PLYWOOD, 55 West 44th Street, New York 36, N. Y. 
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NATIONAL MANU 


11121 First Ave. 
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settle, since 
chandiser” 


ays FLOYD H. SCHARFENBERG 
TWIN CITY HARDWARE 
BLOOMINGTON, ILLINOIS 


With the National No. 100 Mer- 
chandiser you can display 88 
Visual-Pac items plus a big shelf 
stock of Picto-Graphic cartons in 
only 8 sq. ft. of floor space. This 
well-built, attractive fixture 
works as hard as a salesman 
on straight commission, and it 
comes complete with peg board 
display hooks, identification 
tags and 30-in. top sign. 


tional hardware is packaged for 
eye-appeal ... buy-appeal. Picto- 
cartons, decimal-packed for easier 
y control, have a “‘tell-all” label 
ws exactly what’s inside. The 
ac line offers you the broadest 
of builders’ hardware available 
e in self-service packages. 


swing to National... hardware 
ckaged for today’s busy, merchan- 
ninded retailer. Write for free 


Tuan t 


ANUFACTURING CO. 


Sterling, Illinois 





